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�EÊÊ77��ê±�PÊÊg±b6�±�\ÊÊ=7$�CÊÊ<;8ñ�ûÊÊ=�Ò��CÊÊ<�C��;��HÊÊ�ÒR��� Ø̂ gCÊÊ
Ò�dÊÊ�C:���±�^ÊÊj±b��±�´C8�ÊÊ�Ò��FÊÊ�R���±�E8�ÊÊ�

�³«CÊÊ68�±Ò�EÊÊ=�C46�±�`ÊÊ��ÎCÊÊ��Ób�ÊÊ�ð�^gCÊÊ
b�±�ÑQÊÊ��Ï±P��ÊÊ
��´C�RÊÊ/�±�ZÊÊ�¹Ò�©C<�±P��ÊÊ
±�`ÊÊ�

أهداف الدراسة: 
�Íb9ÊÊ��± �cÊÊ9��EÊÊ=êC4�± �ÐbÊÊ6�¬ �ûÊÊ�±b<��EÊÊ=:�R�± �EÊÊ=����±�´�ÊÊ:'±�RÊÊ=�?�” �EÊÊ
±»P9��dÊÊ�=gR�± �ËPÊÊ<�± �PÊÊ4�

¤EÊÊ=�R��Ë±PÊÊ� �aÊÊ;��ÃRÊÊ6��Ò �“dÊÊ�¹»M± �²C�ÊÊ/9� �dg±RÊÊ/�±
1 .�E=êC4�±�Ðb6�¬�û�±b<��E=:�R�±�E=����±�´�:�9��E=;6�±�D=�C
M±�E�R4�
2 .�²C�ÊÊ/�±�Íb9ÊÊ
�cÊÊ9��CÊÊ�R=�?�Ò�EÊÊ=êC4�±�ÐbÊÊ6�¬�ûÊÊ�±b<��EÊÊ=:�R�±�EÊÊ=����±�´�ÊÊ:'±�VÊÊgC0	�EÊÊ�R4�

�dÊÊ�¹»M±
3 .�²C�ÊÊ/9��dg±RÊÊ/�±�Íb9ÊÊ��±�cÊÊ9��RÊÊ=�?�9��ÐbÊÊ6�¬�ûÊÊ�±b��E�RÊÊ��C<�P��ÊÊ���dÊÊ��±�E=ÊÊ�6;�±�´±RÊÊ�@ê±�EÊÊ�R4�

�dÊÊ�¹»M±
4 .��d�¹»M±�²C�/9��dg±R/�±�Íb9��±�c9��Ðb6�¬�û�±b<��E=����±�´�:'±�R=�?��`��û/8�±
5 .�Ðb6�¬�û�±b<��E=����±�´�:�9��d�¹»M±�²C�/�±�E�C��
±�E�»¹�E�R4�

أسئلة الدراسة:
�EÊÊ=êC4�±�ÐbÊÊ6�¬�E�RÊÊ/��EÊÊ=:�R�±�EÊÊ=����±�´�ÊÊ:'±�RÊÊ=�?��CÊÊ�”�TÊÊ=gR�±�Î±@ÊÊ��±�`ÊÊ��EÊÊ�C����EÊÊ
±»P�±�c4ÊÊ��Ò

�¤EÊÊ=�C��±�EÊÊ=�R6�±�E9�ÊÊ
M±�aÊÊ;��\ÊÊ��;�Ò�“©dÊÊ�¹»M±�²C�ÊÊ/9��dg±RÊÊ/�±�Íb9ÊÊ��±�cÊÊ9�
1 .©E=êC4�±�Ðb6�¬�û�±b��¶C��¯�E�R��C<4����d��±�E=:�R�±�E=����±�´�:�9��E=;6�±�D=�C
M±�C�
2 .©d�¹»M±�²C�/�±�Íb9
�c9��R=�?�9��E=êC4�±�Ðb6�¬�û�±b<��E=:�R�±�E=����±�´�:'±�VgC0	�C�
3 .�²C�ÊÊ/9��dg±RÊÊ/�±�Íb9ÊÊ��±�cÊÊ9��RÊÊ=�?�9��ÐbÊÊ6�¬�ûÊÊ�±b��¶CÊÊ��¯�E�RÊÊ��C<�P��ÊÊ���dÊÊ��±�E=ÊÊ�6;�±�´±RÊÊ�@ê±�CÊÊ�

©d�¹»M±
4 .©E=êC4�±�Ðb6�¬�û�±b<��E=:�R�±�E=����±�´�:'±�E�C
»�Ób����c9��d�¹»M±�²C�/�±�R=�?��E�»¹�C�
5 .©Ðb6�¬�û�±b<��E=����±�´�:�9��d�¹»M±�²C�/�±�E�C��
±�E�»¹�C�
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الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

المصطلحات العلمية:
�Ò�´CÊÊ�C=��aÊÊ�C�b94��cÊÊ�¯�ûÊÊ=1��PÊÊ�Ò��CÊÊ<�»P�Ò�aÊÊ�C���±�FÊÊ69��CÊÊ<�b��E�CÊÊ
R�±�dÊÊ79���cÊÊ9��RÊÊ2��RÊÊ==5�”�¤RÊÊ=�?��±

��2(“\�CÊÊ��±�a�b9ÊÊ
�ÎPÊÊ4�Ò�³PÊÊ�P��EÊÊ7�R2��ËRÊÊ0���PÊÊ�Ò��CÊÊ<�P4��Ò��³PÊÊ�P��´CÊÊ�C%±
�EÊÊ�=��±�ý�aÊÊ���¯�_ÊÊ����OÊÊ�¯�����³RÊÊ8���EÊÊ�P	��E49ÊÊ
��ÊÊÊ��dÊÊ:�»�dÊÊ���¯�HÊÊ�C�R�”�¤EÊÊ=:�R�±�EÊÊ=����±�´�ÊÊ:'±
��³¹PÊÊ���EÊÊ=;�¼�³RÊÊ���`ÊÊ:h�OÊÊ� �̄����GÊÊ���±�´C�RÊÊ����E97�ÊÊ�ê±�EÊÊ=:�R�±�ZÊÊ�±bê±��dÊÊ�C:���±�^ÊÊj±b��±�´C8�ÊÊ��EÊÊ=:�R�±

��3(“CÊÊ<��XÊÊ2��Ò�EÊÊ
Ò»P��¹bÊÊ<���õÊÊ�7�Rê±Ò�õÊÊ=�C'±�õ89<�ÊÊ�ê±�cÊÊ�¯�aÊÊ�b��EÊÊ�¹C��^gCÊÊ
»�ÔbÊÊ��Ò
�Ò�Z9ÊÊ��±�Ò�»C8ÊÊ�M±�îPÊÊ7���E=0�ÊÊ��RÊÊ=��E9=ÊÊ
Ò”�¤aÊÊ Û�?��Ð�ÊÊ��±�EÊÊ Û=8�R�M±�\�bÊÊ���±�EÊÊ=4:��FÊÊ� ÛR��¤Ð�ÊÊ��±

���4( “¹PÊÊ���RÊÊ��^ÊÊ�C7�Ò�EÊÊ�b94��EÊÊ<��E2ÊÊ
±b��´CÊÊ�P(±
�CÊÊ=�b�b;8��ý�´C�RÊÊ��TÊÊ:	�RÊÊ���`ÊÊ��³PÊÊ�±Ò�ÐbÊÊ6�¬�ÎbÊÊ:*±�ûÊÊ�C<9��EÊÊ4;0ê±�^ÊÊ��E�RÊÊ��PÊÊ4��¤ÐbÊÊ6�¬�ûÊÊ�±b�
�RÊÊ�b=��b� �^��_ÊÊ
C� �^ÊÊ� �E�RÊÊ� �FÊÊ�
?�Ò ��F�bÊÊ
ÒR8�C�Ò��C�=���ÐÒ¼C���F�C6��D�C� �cÊÊ�¯ ��EÊÊ=8�R�M±�´C�b94ê±
�PÊÊ�Ò��1980�ÏCÊÊ��ý�ÏCÊÊ4�±�²CÊÊ������E�RÊÊ/�±�_<ÊÊ
�·RÊÊ��í��CÊÊ<4=�Ò�RÊÊ�b=�:��³SÊÊ<��RÊÊ�b2���1976�^ÊÊ�R��1�ý�dÊÊ�C��b�

���5( 2021�ÏCÊÊ��ý�dÊÊ8�R��»�Ò¹�»CÊÊ=9��ćĊĉIČ�CÊÊ<�±¹±R�¯�dÊÊ�C:�¯�[ÊÊ9�

�ûÊÊ=�Ò��EÊÊ�»C���±�´CÊÊ��4�±Ò�´CÊÊ��;ê±�»CÊÊ���Ò��RÊÊ86��ûÊÊ=��]9<�ÊÊ�ê±�Íb9ÊÊ
�cÊÊ9��ËRÊÊ4��±�¤dg±RÊÊ/�±�Íb9ÊÊ��±
�E=ÊÊ�6;�±Ò�E=0�ÊÊ/�±Ò�EÊÊ=�C:���±Ò�EÊÊ=�C7��±�^ÊÊ�±b4�±Ò��õ�bÊÊ Û�ê±Ò�³RÊÊ
M±Ò�EÊÊ=4�Rê±�´CÊÊ�C:&±Ò�EÊÊ�=��±�`ÊÊ��RÊÊ�?��

���6�õ89<�ÊÊ�ê±�Íb9ÊÊ
�_ÊÊ<6��CÊÊ<��ÏCÊÊ:���±�dÊÊ5�;��dÊÊ��±��dg±RÊÊ/�±�_<�b9ÊÊ
�ý�RÊÊ�@��dÊÊ��±

�aÊÊ��ZÊÊ�:��Ò�EÊÊ�b62�±�DÊÊ74��FÊÊ�Ò�bÊÊ<���PÊÊ<4�±�GÊÊ�P��«RÊÊê±�ÐbÊÊ8��CÊÊ�P;��³CÊÊ='±�`ÊÊ��EÊÊ�R:��EÊÊ9�R��¤²C�ÊÊ/�±
���7��HÊÊ1;�±Ò��EÊÊ�b='±Ò��³»CÊÊ1;�±Ò��RÊÊ<3êC��²CÊÊ/�±

التعريفات اSجرائية:
�CÊÊ�C�C;��ý�^ÊÊ:$�E�CÊÊ
R��_ÊÊ<hR4��`ÊÊ��!CÊÊ��õÊÊ=�¹»M±�²C�ÊÊ/�±�`ÊÊ��õÊÊ79�ê±�cÊÊ9��RÊÊ�@��RÊÊ==5��bÊÊ��¤RÊÊ=�?��±

�_ÊÊ<�C=��`ÊÊ�� Õ±«SÊÊ��NÊÊ�0�Ò��CÊÊ<��ÐbÊÊ4;�7�Ò��CÊÊ<�b�»P�� Õ±»C8ÊÊ�Ò� ØdÊÊ�C4�

�CÊÊ<�C��;ê�HÊÊ�ÒR�9��ÐbÊÊ6�¬�ûÊÊ�±b��¶CÊÊ��¯�E�RÊÊ��C<�P��ÊÊ���´CÊÊ���¯�E9ÊÊ�9
�dÊÊ��¤EÊÊ=:�R�±�EÊÊ=����±�´�ÊÊ:'±
�EÊÊ;=4��EÊÊ=;�¼�³RÊÊ�6��EÊÊ�R�7��CÊÊ�Pg±b��ÐbÊÊ8��GÊÊ=����dÊÊ�C:���±�^ÊÊj±b��±�´C8�ÊÊ�Ò�FÊÊ�R���±�E2ÊÊ
±b��CÊÊ<�C�P	�Ò

�´CÊÊ���¯�EÊÊ
±»P�±�ÑQÊÊ��ý�CÊÊ<��PÊÊ07�Ò�³?ÊÊ/;ê±�Ò�E�RÊÊ/�±�Ò�HÊÊ�;Ùê±�C<�P��ÊÊ���RÊÊ�M±�EÊÊ�b�P��E9=ÊÊ
Ò�¤Ð�ÊÊ��±
�EÊÊ�P	�Ò�E49ÊÊ
�Ò�³RÊÊ86��aÊÊ�C;���dÊÊ�¹»M±�²C�ÊÊ/9��dg±RÊÊ/�±�Íb9ÊÊ��±�cÊÊ9��RÊÊ=�?�9��C<�P��ÊÊ���dÊÊ��±�ÐbÊÊ6�¬�ûÊÊ�±b�

�Ð¹»M±�ý�²C�ÊÊ/�±�`ÊÊ��õ89<�ÊÊ�ê±�´CÊÊ��»�dÊÊ�9��dÊÊ��±�ZÊÊ�±ÒP�±Ò��ÏCÊÊ4�±�Íb9ÊÊ��±�ZÊÊ�±Ò�_ÊÊ<��bÊÊ��¤dg±RÊÊ/�±�Íb9ÊÊ��±
�ÐbÊÊ6�¬�ûÊÊ�±b��`ÊÊ��EÊÊ;=4��´CÊÊ��;��«CÊÊ;����_ÊÊ�S6$Ò

�EÊÊ�R:��EÊÊ9�R��`ÊÊ:h�UÊÊ=4��EÊÊ=�C:��±�EÊÊ���¥_ÊÊ�Ò�ÐbÊÊ=�¹»M±�²C�ÊÊ/�±�EÊÊ
±»P�±�ÑQÊÊ��ý�_ÊÊ<��PÊÊ07�Ò�¤²C�ÊÊ/�±
�cÊÊ�¯�PÊÊ�ù�Ð�`ÊÊ8ñÒ��E=�b�b=ÊÊ��Ò��E=ÊÊ�6��´±RÊÊ=5��CÊÊ<=9��RÊÊ2���E;ÊÊ
�30�cÊÊ�¯�E;ÊÊ
�13�12�ÄbÊÊ9��±�EÊÊ�±P��`ÊÊ��PÊÊ�ù
�_ÊÊ<��NÊÊ�0�Ò��E=�b�b=ÊÊ�6�±Ò�EÊÊ=�b�b=��±�_ÊÊ<��b$�²C�ÊÊ/�±�CÊÊ<=��^:8�ÊÊ���dÊÊ��±�`ÊÊ��±�dÊÊ�Ò��õÊÊ����±�`ÊÊ
�PÊÊ4��CÊÊ�

�EÊÊ9gC49��EÊÊ=4���±Ò�EÊÊ�C2��±Ò�EÊÊ=�ÒS4�±�`ÊÊ��ÐbÊÊ09����CÊÊ�P;��ÎCÊÊ�R�±�´CÊÊ�C=��±
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الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

حدود الدراسة
�P�»¯�–�Ð¹»M±�^	±¹�Ðb6�¬�û�±b<��E=:�R�±�´C����±�c9��E
±»P�±�\=�2��í�¤E=�C8ê±�¹ÒP'±
.2022/6/1�c�¯�2022/3/1�`��P�ù�³¹P���E=;�¼�³R���E
±»P�±�ÑQ��d25��¤E=�C�S�±�¹ÒP'±

اSطار النظري:
��EÊÊ
±»P�±�ÃbÊÊhb��ÎbÊÊ��FÊÊ�R��dÊÊ��±�E7�CÊÊ��±�´CÊÊ
±»P9��CÊÊ ÕhR�Ò��EÊÊ=����±�´�ÊÊ:'±�ÔRÊÊ3;�±�»CÊÊ��±�`ÊÊ:1��

�EÊÊ=�<;ê±�CÊÊ<�±«±R�¯�`ÊÊ��³¹CÊÊ��±�ËPÊÊ<�

الحملات اSعلانية: 
�³¹PÊÊ���EÊÊ=���¯�Ë±PÊÊ��\ÊÊ=7$�cÊÊ9��^ÊÊ:49��õ89<�ÊÊ�ê±�´CÊÊ�6��aÊÊ<=�b��EÊÊ=5��aÊÊ��XÊÊ2���dÊÊ�C0�±�ÁCÊÊ/��dÊÊ�”

��9(“³¹PÊÊ4�ê±�C<9gCÊÊ
ÒÒ�EÊÊ69��ê±�CÊÊ<�±b�?��E2ÊÊ/�M±�ZÊÊ=:��^:ÊÊ/�Ò��EÊÊ9:'±�DÊÊ
C;��EÊÊ=;�¼�³RÊÊ���`ÊÊ:h
�E49ÊÊ
�ÐbÊÊ8��PÊÊ�Ò�EÊÊ;=4��Ë±PÊÊ��Ôº�¹PÊÊ���dÊÊ���¯�HÊÊ�C�R��`ÊÊ��³»CÊÊ��”�¤CÊÊ<�?��EÊÊ�»¼C��PÊÊ:���»bÊÊ��P�±�CÊÊ<�R��PÊÊ�Ò
�»C4ÊÊ�¯�Ò��ÃÒRÊÊ/:9��E=7�bÊÊ���±�´CÊÊ
C=��±�ý�´�ÊÊ�P4��Ð�ÊÊ�¯�Ò��´CÊÊ4=�ê±�ÀCÊÊ6��±�³RÊÊ�C�EÊÊ<�±b��Ò��EÊÊ��C;�
��10(“õÊÊ�7�Rê±�õ89<�ÊÊ�ê±�cÊÊ�¯�aÊÊ�b��±QÊÊ�Ò��EÊÊ;=4��EÊÊ�»Cê�«�Ò�\ÊÊ9	�Ò��PÊÊ�P��Ô»CÊÊ%�_ÊÊ
C��ÌbÊÊ��±�ý�õ89<�ÊÊ�ê±

��11��E=�b��ÓR	Ò�E=:��Ë±P��\=7$�c�¯�E=����±�E9:'±�c4���¤E=����±�E9:'±�Ë±P�

��E49ÊÊ��±�cÊÊ9��DÊÊ92�±�´�PÊÊ4��ZÊÊ�»��´CÊÊ4=�ê±�³¹CÊÊ�¼�¤^ÊÊ���EÊÊ�
@:9��E=7�bÊÊ���±�EÊÊ2(±�»CÊÊ�¯�ý�¹PÊÊ����Ë±PÊÊ�
��dg±RÊÊ/�±�Íb9ÊÊ��±��´CÊÊ�C%�±�RÊÊ==5���Í±»¹�±�Ò�EÊÊ�R4êC��\ÊÊ94���EÊÊ=�b��Ë±PÊÊ�Ò��ÌbÊÊ��±�ý�HÊÊ�;ê±�DÊÊ=0��³¹CÊÊ�¼

��RÊÊ=�Q��±�Ò�RÊÊ�Q��±

�TÊÊ
�cÊÊ9��dÊÊ;�ê±�\�ÊÊ�ê±�XÊÊ=2���±�cÊÊ9��EÊÊ=����±�EÊÊ9:'±�·CÊÊ#�PÊÊ:�4��¤EÊÊ=����±�´�ÊÊ:�9��XÊÊ=2���±
��ÐCÊÊ�S�±Ò�ÐC8ÊÊê±�PÊÊ�P����]ÊÊ�ºÒ��ZÊÊ�±b�±�cÊÊ9��EÊÊ�R3;�±�aÊÊ=��\ÊÊ�2��dÊÊ����±�XÊÊ=2���±Ò��³¹PÊÊ���HÊÊ�±R�Ò�EÊÊ=:9�
�EÊÊ
±»¹Ò��EÊÊ9:'C��¿CÊÊ(±�ZÊÊ:��ê±Ò�EÊÊ59�±Ò��PÊÊ=�C7��±Ò�´±¹CÊÊ4�±Ò��´CÊÊ=��	MC��ÏCÊÊê�±�«bÊÊh�ý�E�ÊÊ
C;ê±�EÊÊ7�R2�±Ò
�PÊÊ�P$��XÊÊ=2���±�¤^ÊÊ���´CÊÊ=9:4�±�`ÊÊ��EÊÊ�b:���`ÊÊ:1��� ÕCÊÊ�¹C�� ÕC�CÊÊ/��Ð�ÊÊ��±�PÊÊ4�Ò��õ89<�ÊÊ�:9��ÓPÊÊ0�±�ZÊÊ�»

��EÊÊ=�C46�±�½CÊÊ=�Ò�«±¹M±�_ÊÊ==7���aÊÊ=�b��±Ò�EÊÊ4�C�ê±��_ÊÊ=3;��±��Ë±PÊÊ�M±

�EÊÊ9:'±�Ò ��Ð�ÊÊ��±�^ÊÊ4%�³PÊÊ��VÊÊgC0	�ý�EÊÊ=����±�´�ÊÊ:'±�ÍR�ÊÊ/��¤EÊÊ=����±�´�ÊÊ:'±�VÊÊgC0	
��´CÊÊ4=�ê±�E�ÊÊ���ZÊÊ�»�EÊÊ=5���³RÊÊ8��Ò�EÊÊ�P	�Ò�HÊÊ�;ê�HÊÊ�ÒR��±�cÊÊ�¯�ËPÊÊ<��Ð�ÊÊ��±�Ð�Ô�¤EÊÊ=��ÒR��CÊÊ<���12�CÊÊ<;��¥EÊÊ�C Û4�
�´C=�=�±R�ÊÊ
¯�ÍCÊÊ;�Ò��PÊÊg±b�Ò��CÊÊ�±S��`ÊÊ��aÊÊ9:$�CÊÊð�EÊÊ�P(±�Ò�HÊÊ�;ê±�Ð?ÊÊ��õ89<�ÊÊ�ê±�Ð�ÊÊ��±�ZÊÊ;7��Ð�dÊÊ5�;�Ò
��E�RÊÊ/�±�Ò�EÊÊ�»C���±�EÊÊ��49��EÊÊ=êC4�±�NÊÊ�C0ê±�ZÊÊ��cÊÊ�C:���CÊÊð��¹PÊÊ���d7�bÊÊ���ËPÊÊ<��Ð�ÊÊ��±�EÊÊ�P(�ûÊÊb�
�´¹±¼��õÊÊ4��»bÊÊ<:��cÊÊ9��Ð�ÊÊ��±�SÊÊ=�R��¹±¼�CÊÊ:98���³¹PÊÊ*±�EÊÊ=�C:���±�E��RÊÊ/�±�Ë±P<�ÊÊ
C��´�ÊÊ:'±�¼CÊÊ�ù�ÐÒ
��aÊÊ�C�C=��±Ò�ËP<�ÊÊ�ê±�]9<�ÊÊ�ê±�R�CÊÊ/��EÊÊ��C�ê�Õ±PÊÊ4��EÊÊ=����±�^gCÊÊ
R�±�ÓbÊÊ����ÐbÊÊ8��Ð�DÊÊ��Ò��aÊÊ�=�C4�
�·CÊÊ�»�³¹CÊÊ�¼�ý�EÊÊ��C;�±�EÊÊ9:'±�_<ÊÊ��Ò��¹»±bÊÊê±Ò�FÊÊ�b9�� Õ±»C:��ÊÊ
±�EÊÊ��C;�±�EÊÊ=����±�´�ÊÊ:'±�\ÊÊ7$�Ð�dÊÊ5�;�Ò
�EÊÊ=����±�^gCÊÊ
R�±�aÊÊ9:$�CÊÊ��Ð¯Ò��EÊÊ=����±�EÊÊ9:'±�·CÊÊ#�\ÊÊ=7$�ý�³RÊÊ�@ê±�^ÊÊ�±b4�±�PÊÊ��Ã±PÊÊ��±�^ÊÊ�ñÒ��E�RÊÊ/�±



494
تشرين الثاني  ٢٠٢٣م/ ربيع الثاني ١٤٤٥هـالمجلد العشرون - العدد الثاني

الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

�Ò�EÊÊ991ê±�´�ÊÊ:'±�ZÊÊ;ê�´CÊÊ����±�ý�_ÊÊ8���±�DÊÊ���]ÊÊ�Q���EÊÊ=�C;��±�³bÊÊ7�C��ZÊÊ�:���CÊÊ<94���EÊÊ=��	�õÊÊ�C1��`ÊÊ�
���13�EÊÊ�»C���±�EÊÊ��4�±�³»bÊÊj�õÊÊ�$�ý�_<ÊÊ��Ò��`ÊÊ94ê±�_ÊÊ=��TÊÊ84��Ì¹CÊÊ0�±�Ð�ÊÊ��C���EÊÊ�¹C4�±�RÊÊ=�

أنواع الحملات اSعلانية: 
�»bÊÊ<:&�aÊÊ�b��ÔQÊÊ�±�Ð�ÊÊ��±�CÊÊ<��PÊÊ07�Ò��EÊÊ=�ÒP�±�EÊÊ9:'±�¤cÊÊ�¯�_ÊÊ�7��GÊÊ=��EÊÊ=����±�´�ÊÊ:'±�Ã±bÊÊ��¹PÊÊ4��
�EÊÊ9:'±Ò��³PÊÊ�±b�±�EÊÊ�ÒP�±�¹ÒPÊÊ��`ÊÊ:h�_ÊÊ=�C��EÊÊ�b:�ê�aÊÊ�b��dÊÊ��±�EÊÊ=�b7�±�EÊÊ9:'±Ò��EÊÊ�Ò¹�`ÊÊ��RÊÊ���ý�õÊÊ4�
�HÊÊ�ÒR�9� �EÊÊgS���± �»CÊÊ%Ò �ÐbÊÊ��;ê± �C<�P��ÊÊ��Ò ��³PÊÊ�±b�± �EÊÊ�ÒP�± �^ÊÊ	±¹ �õÊÊ4� �_ÊÊ=9�A� �VÊÊ��� �dÊÊ��± �EÊÊ=:=9��±
�ÓPÊÊ4����Ò��EÊÊ�ÒP�±�^ÊÊ	±¹�³¹PÊÊ���EÊÊ=�±R5��EÊÊ47��cÊÊ9��RÊÊ0�7��dÊÊ��±�EÊÊ=9*±�EÊÊ9:'±Ò��_ÊÊ=9��±�¹ÒPÊÊ��^ÊÊ	±¹�_ÊÊ<�C��;ê
�¥^ÊÊ���EÊÊ=����±�´�ÊÊ:'±�ûÊÊ=;0���ÓRÊÊ	�RÊÊ=�C4��ÍCÊÊ;�Ò���14�»CÊÊ���±Ò�õÊÊ��;ê±�»CÊÊ5j�CÊÊ<��ÏbÊÊ7�Ò��dÊÊ'±�Ò�EÊÊ72;ê±
�¤EÊÊ=����±�Ë±PÊÊ�M±�»CÊÊ=4�Ò��EÊÊ=�b�Ò�EÊÊ=9���´�ÊÊ:�Ò�EÊÊ=�Ò¹Ò�EÊÊ=:=9�¯�´�ÊÊ:��ÍCÊÊ;<��¤EÊÊ=�±R5&±�EÊÊ=25��±�»CÊÊ=4�
��ÓPÊÊê±�EÊÊ9�b��Ë±PÊÊ�Ò��EÊÊ=4=��Ë±PÊÊ�Ò�EÊÊ=�C0�±�Ë±PÊÊ��\ÊÊ=7$�ËP<�ÊÊ���`ÊÊ��CÊÊ<;:��EÊÊ69����CÊÊ<�±P��´�ÊÊ:'C�
�¤E�P��ÊÊ�ê±�EÊÊ=����±�^gCÊÊ
b�±�ÃbÊÊ��»CÊÊ=4�Ò���15�± ÕRÊÊ�C���^ÊÊ4��¹»�ËP<�ÊÊ���´�ÊÊ:�Ò�ÓPÊÊê±�³RÊÊ=0�Ò�E2ÊÊ
b��Ò
�»CÊÊ=4�Ò��EÊÊ9:'±�ËPÊÊ��DÊÊ���E9=ÊÊ
Ò�`ÊÊ��RÊÊ���ÏP��ÊÊ���CÊÊ��CÊÊ<;�Ò��³PÊÊ�±Ò�E9=ÊÊ
Ò�ÏP��ÊÊ���EÊÊ=���¯�´�ÊÊ:��ÍCÊÊ;<�
�`ÊÊ��RÊÊ���ËP<�ÊÊ���ÓRÊÊ	Ò��CÊÊ Õ; Û=4��± Õ»bÊÊ<:��ËP<�ÊÊ���´�ÊÊ:��ÍCÊÊ;<���EÊÊ=����±�´�ÊÊ:'±�aÊÊ��aÊÊ�bê±�»bÊÊ<:&±�ÃbÊÊ�

��16�õÊÊ�¼bê±Ò�õÊÊ��;ê±�ËP<�ÊÊ���´�ÊÊ:�Ò��»bÊÊ<:�

�PÊÊ<&±Ò�FÊÊ�b�±�`ÊÊ��PÊÊ�Sê±�»C:��ÊÊ
±�cÊÊ�¯�õÊÊ;94ê±�¹bÊÊ7��dÊÊ�C:���±�^ÊÊj±b��±�´C8�ÊÊ��FÊÊ��j�¤dÊÊ:�R�±�Ð�ÊÊ��±
�R=ÊÊ/��dÊÊ:�R�±�Ð�ÊÊ��±Ò��CÊÊ=�b�b;8��±�RÊÊ0��ý�_ÊÊ<�±P��\ÊÊ=7����EÊÊ=:�»�´CÊÊ���¯�RÊÊ����õ89<�ÊÊ�ê±�ZÊÊ��^ÊÊj±b��±�ý
�Ï±P��ÊÊ
C��CÊÊ<��HÊÊ�ÒR��±Ò��CÊÊ<��P	�Ò�CÊÊ<��;��Ò�EÊÊ�»C���±�CÊÊ<�����`ÊÊ��Ð�ÊÊ����E�RÊÊ/�±�´�CÊÊ0�±�Ã±bÊÊ��ZÊÊ=:��cÊÊ�¯
�XgCÊÊ
b�±�´CÊÊ�6j�Ò�DÊÊ�b�±�´CÊÊ�60���ý�´±«±RÊÊ�¯�`ÊÊ��ÐbÊÊ8���dÊÊ<���]ÊÊ�Q���EÊÊ=:�R�±�´±bÊÊ;7�±Ò�´CÊÊ0;ê±�ûÊÊ9���
�¶CÊÊ��¯�E�RÊÊ��c4ÊÊ��Ò���17�FÊÊ�R���±�RÊÊ���ÎCÊÊ0��±�ÎC8ÊÊ��`ÊÊ��RÊÊ	¬�^8ÊÊ��Ô�Ò��´CÊÊ7=�2��±�Ò�´CÊÊ�ÒPê±�Ò�EÊÊ=�C:���±
�CÊÊ<;��³PÊÊ�P��´CÊÊ0;��RÊÊ���C�RÊÊ/;��GÊÊ=��CÊÊ<�C���¯�ý�EÊÊ��P'±�CÊÊ=�b�b;8��±�»C:��ÊÊ
±�DÊÊ�±b���EÊÊ=êC4�±�ÐbÊÊ6�¬�ûÊÊ�±b�

¤´CÊÊ0;ê±�ÑQÊÊ<��ÀRÊÊ��dÊÊ9��CÊÊ:=�Ò��CÊÊ<��EÊÊjC(±�E=:ÊÊ
R�±�ZÊÊ�±bê±Ò��RÊÊ��b���Ï±R5�ÊÊ��¯��ÍbÊÊ��TÊÊ=�

�aÊÊ�?��aÊÊ6�R4��`ÊÊ8ñÒ��dÊÊ�C:���±�^ÊÊj±b��±�´C8�ÊÊ��õÊÊ��³R<ÊÊ��±º�PÊÊ4�Ò��DÊÊ�Ò�ZÊÊ�b��bÊÊ��¤Facebook�ÍbÊÊ��TÊÊ=�
�ý��2004�ÏCÊÊ��ZÊÊ�bê±�±QÊÊ��\ÊÊ9��ÔQÊÊ�±��¶RÊÊ=�R�Ò¼�Í»CÊÊ��cÊÊ�¯�C<gCÊÊ/�¯�³RÊÊ8��ZÊÊ�R�Ò���18�³RÊÊ=���dÊÊ�C:��±�^ÊÊj±b��E8�ÊÊ�
�CÊÊ:=��^ÊÊj±b��±�cÊÊ9��_�P�CÊÊ��Ò��»bÊÊ0�±Ò�»CÊÊ�	M±Ò�«±»�±�Î¹CÊÊ�����EÊÊ4�C&±�ý�Ñ«CÊÊ�Pj�aÊÊ=��ZÊÊ:�=��¹RÊÊ�»C��EÊÊ4�C�
�Ð¹»M±�ý�ÐC8ÊÊ��±�õÊÊ��ÍbÊÊ��TÊÊ=6�±�»CÊÊ/��±�Ð�EÊÊ=êC��´CÊÊ�C=��´RÊÊ<Ò��2009�ÏCÊÊ��aÊÊ;��EÊÊ=�R4�±�E�ÊÊ�;�±�\ÊÊ9�Ò��_ÊÊ<;=�

���19(٪ 39.8�E�ÊÊ�;��»CÊÊ=9��3,1�Íb�ÊÊ�=6�±�d�R�ÊÊ/��¹PÊÊ��[ÊÊ9�Ò��ÐbÊÊ=9��7.3�[ÊÊ9�

 .2012�ÏCÊÊ��ý�Facebook�aÊÊ=9��^ÊÊ0�Ò�� ÕCÊÊ�C���FÊÊ�R���±�RÊÊ���»bÊÊ0�±�E�»CÊÊ/ê�\ÊÊ=�2��bÊÊ��¤Instagram�Ï±R5�ÊÊ��¯
�cÊÊ9� �\ÊÊ=94� �EÊÊ�Ch¯Ò ��CÊÊ<9=:$Ò �³RÊÊ=07�± �bÊÊ�P=6�± �ZÊÊ�C7�Ò �»bÊÊ0�± �RÊÊ�R��� �õ�P��ÊÊ�:9� �\ÊÊ=�2��± �N:ÊÊ��Ò
��´±»bÊÊ/;ê± �ÑQÊÊ��EÊÊ
R<6��ZÊÊ�bê± �cÊÊ�¯ �³P;�ÊÊ�ê± �EÊÊ=�±R5&±�´CÊÊ��4�±Ò ��ûÊÊ=;0��± �´CÊÊ����Ï±P��ÊÊ
±Ò �_<�±»bÊÊ/;�
�´C�RÊÊ/�±Ò��¹±RÊÊ�M±�`ÊÊ��\ÊÊ=�2��±�ÏP��ÊÊ��Ò��\ÊÊ=�2��±�^ÊÊ	±¹�`ÊÊ�R	¬�õ�P��ÊÊ���^ÊÊ���`ÊÊ��GÊÊ��9��EÊÊ9�C��CÊÊ<94�Ò
�´C�RÊÊ/�±�ZÊÊ�:���CÊÊ:��CÊÊ<�C��;�Ò��EÊÊ�»C���±�CÊÊ<���4��HÊÊ�ÒR�9��dÊÊ�C���Ô»CÊÊ%�²CÊÊ���«PÊÊ���EÊÊjR6�±�´C�RÊÊ/9��RÊÊ�b�Ò



495
تشرين الثاني  ٢٠٢٣م/ ربيع الثاني ١٤٤٥هـالمجلد العشرون - العدد الثاني

الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

�RÊÊ���Ï±R5�ÊÊ��¯�ÏP��ÊÊ��Ò��EÊÊ=�C�ê±�E�»CÊÊ/ê±Ò�ÃCÊÊ�2��±�TÊÊ=�C7��cÊÊ�¯�ÎbÊÊjb�±�EÊÊ=�C8�A��EÊÊ�»C%�´C�CÊÊ���CÊÊ<�P��dÊÊ��±
�`ÊÊ��ĊĄ��ÎbÊÊ7���]ÊÊ�º�cÊÊ�¯�EÊÊ�Ch¯��_ÊÊ<�C:��HÊÊgC���SÊÊ�S4�Ò�_ÊÊ<00��E�»CÊÊ/ê�_ÊÊ�C4�±�«CÊÊ���ZÊÊ=:��ý�`ÊÊ94 Ù��ÐbÊÊ=9��`ÊÊ�

��20�\ÊÊ=�2��±�Î�ÊÊ	�`ÊÊ��³PÊÊ�P��´CÊÊ��;��±b6ÊÊ/��±�_ÊÊ< Û�¯�¿C�ÊÊ�M±

�^gCÊÊ
»�ý�¿C�ÊÊ�M±�aÊÊ=��^ÊÊj±b����FÊÊ�R���±�cÊÊ9��Ô»CÊÊ�	¯�ZÊÊ�b�Ò�dÊÊ�C:��±�^ÊÊj±b��ZÊÊ�b��bÊÊ��¤Twitter�RÊÊ��b�
�ËÒRÊÊ'±�`ÊÊ��¹PÊÊ���¹PÊÊ4��³PÊÊ Û=7 Ù��³PÊÊ�R5��^�� ÛÐM�¥NÊÊ Û60��±Ò�Ï±P��ÊÊ
�±�^<ÊÊ
�RÊÊ��b�� ÛPÊÊ4 Ù�Ò��´±PÊÊ�R5��c:ÊÊ� Ù��³RÊÊ=0�
�´±¹±RÊÊ��±�\ÊÊ�P��cÊÊ�¯�aÊÊ��±P��ý�RÊÊ��b��RÊÊ7��±Ò���21�½CÊÊ;�±�õÊÊ��ÎÒ±PÊÊ�Ò�³R<ÊÊ��±º�RÊÊ��b��NÊÊ�j� K_ÊÊ Ø��`ÊÊ�Ò�� ÕCÊÊ�R��280�dÊÊ�Ò
�\ÊÊ7��2009�ÏCÊÊ��٪ 1300�E�ÊÊ�;��»±ÒSÊÊ�±�¹PÊÊ��³¹CÊÊ�¼�ZÊÊ��`ÊÊ8���EÊÊ�b14�±�ÏbÊÊ
»�Ò�´CÊÊ����±�`ÊÊ��CÊÊ<9=0$�`ÊÊ8 Ùñ�dÊÊ��±
�dÊÊ��±�´±PÊÊ�R5��±�EÊÊ�P	�EÊÊ�Ch¯�FÊÊ Ûù�2010�ÏCÊÊ��ýÒ��³RÊÊ��ÎÒM�´±¹±RÊÊ��±�ý�Íb�ÊÊ�=�� Õ±¼ÒCÊÊ����� Õ±RÊÊ�C�� ÕCÊÊ�C#�RÊÊ��b�
�´±¹±RÊÊ��� ÛdÊÊ
C
M±�»PÊÊ0ê±�NÊÊ�0���GÊÊ���±�HÊÊgC���ý�R<3�ÊÊ
�dÊÊ��±�´CÊÊ����±�dÊÊ�Ò�Promoted Tweets�CÊÊ<��HÊÊ�ÒR��±� Û_ÊÊ��

��22( “RÊÊ��b�
��dg±RÊÊ/�±�]9<�ÊÊ�ê±�Íb9ÊÊ
�ý�RÊÊ�@��Ð�ÊÊ��±�Ð�ÐbÊÊ�¹C0��±�«±RÊÊ�	�ÓRÊÊ��¤]9<�ÊÊ�ê±�Íb9ÊÊ
�ý�Ð�ÊÊ��±�RÊÊ=�?�
�Z9ÊÊ��±�`ÊÊ��Ð�ÊÊ��±�NÊÊ�j�PÊÊ�Ò��CÊÊ<;��`ÊÊ94ê±�´CÊÊ�P(±Ò�Z9ÊÊ��±�PÊÊ�S��]ÊÊ�Q�Ò��«±RÊÊ/9��aÊÊ4�±Ò¹�³»CÊÊ�¯�cÊÊ9��^ÊÊ:4�Ò
�dÊÊ�±R��Ð�dÊÊ5�;�Ò���23�]9<�ÊÊ�ê± �Íb9ÊÊ
�cÊÊ9��³RÊÊ�@��³bÊÊ� �EÊÊ=:�R�± �Ð�ÊÊ��±�^gCÊÊ
Ò�»CÊÊ/��± �«bÊÊh�ý�´CÊÊ�P(±Ò
�CÊÊð�R:�ÊÊ�ê±�GÊÊ�P���±Ò��aÊÊhR��³PÊÊ�Ò��Ð�ÊÊ����DÊÊ
C;ê±�ÐC8ÊÊê±�»CÊÊ=�	±�¤^ÊÊ���dÊÊ:�R�±�Ð�ÊÊ��±�·CÊÊ#�^ÊÊ�±b��EÊÊ:3;ê±
�´CÊÊ:98�±Ò�´±»CÊÊ�4�±�DÊÊ
C;���ÐÒ��EÊÊ�P��Ð�ÊÊ��±�ÓbÊÊ����ÄCÊÊ0 Ù��Ð�DÊÊ���CÊÊ:���E�P<�ÊÊ�ê±�ÌbÊÊ��±�VÊÊgC0	Ò�DÊÊ
C;��
���24�aÊÊ�C��»�Z�ÊÊ/��dÊÊ��±�Z9ÊÊ��±�»CÊÊ=�	±�EÊÊ�R��ý�]9<�ÊÊ�ê±�P�CÊÊ���CÊÊðÒ��ËP<�ÊÊ�ê±�ÌbÊÊ��±�EÊÊ�C7��ZÊÊ��VÊÊ;�±�ý
��õ�P<�ÊÊ�ê±�õ89<�ÊÊ�ê±�VÊÊgC0	Ò��E�ÊÊ
C;ê±�EÊÊ=����±�E9=ÊÊ
b�±�»CÊÊ=�	±�ý�RÊÊ�@��dÊÊ��±�^ÊÊ�±b4�±�³CÊÊ�±R��dÊÊ5�;��CÊÊ:�
���25�EÊÊ=����±�E�CÊÊ
R�±�´CÊÊ�92���DÊÊ
C;��E�ÊÊ
C;��EÊÊ=���¯�E9=ÊÊ
Ò�»CÊÊ=�	±�ý�EÊÊ698��±Ò��aÊÊ;��`ÊÊ94ê±�HÊÊ�;ê±�EÊÊ4=��Ò
�R==5�Ò��H�;ê±�«±RÊÊ/��õ89<�ÊÊ�ê±�RÊÊ=�Q�Ò��HÊÊ�;ê±Ò�EÊÊ�»C���±�EÊÊ��4�C��dÊÊ�b�±�³¹CÊÊ�¼�ý�´CÊÊ����±�Ë±PÊÊ��¼RÊÊ��VÊÊ�9��Ò
��CÊÊ<:=�C0���´CÊÊ����±�ÏP��ÊÊ
C��RÊÊ�C�ê±�ZÊÊ=��±�SÊÊ�S4�Ò��ZÊÊ=��±�EÊÊ=9:��^=<ÊÊ��Ò��EÊÊ�»C���±�EÊÊ��4�±�ÎbÊÊ��ÃCÊÊ�2��±
�EÊÊ�»C���±�EÊÊ��49��EÊÊ=�C��¯�E4:ÊÊ
Ò�³»bÊÊj�«CÊÊ;�Ò��³RÊÊ�C���E49ÊÊ��±�DÊÊ92��^ÊÊ=:4�±�ÃCÊÊ;���RÊÊ Û�4 Ù��bÊÊ���cÊÊ9��CÊÊ<�±R	¯Ò
�C<��»±R:�ÊÊ
±Ò�E�RÊÊ��Ô�·CÊÊ#Ò��´CÊÊ4=�ê±�³¹CÊÊ�¼�ý�_<ÊÊ���dÊÊ��±�RÊÊjC;4�±�_ÊÊ��`ÊÊ��ÑQÊÊ<���õ�P<�ÊÊ�ê±�`ÊÊgC�S�±�ÐCÊÊ�º�ý

���26�´C�RÊÊ/�±�õÊÊ��³P�PÊÊ/�±�EÊÊ��C;ê±�ý

الدراسات السابقة:

الدراسات العربية: 
�¤EÊÊ�»C���±�EÊÊ��49��]9<�ÊÊ�ê±�«�Ò�cÊÊ9��ÂCÊÊ6'±�ý�CÊÊ�»Ò¹Ò�EÊÊ=����±�´�ÊÊ:'±��27��2020��¹CÊÊ:���EÊÊ
±»¹��
�EÊÊ�R4��cÊÊ�¯�EÊÊ
±»P�±�FÊÊ�P��Ï2018 ĆĄąĊ��`ÊÊ��Ð±¹bÊÊ��±�ÃRÊÊ��dÊÊ��=��±�E�RÊÊ��cÊÊ9��\ÊÊ=�2��C��EÊÊ=9=9$�EÊÊ=6jÒ�EÊÊ
±»¹
�ÂCÊÊ6'C��E�RÊÊ/�±�´CÊÊ<�b��\ÊÊ=7$�cÊÊ�¯�Ô¹@ÊÊ��EÊÊ��C��EÊÊ=���¯�EÊÊ9:��QÊÊ=6;�Ò�¹±PÊÊ���EÊÊ=:94�±Ò�E:=9ÊÊ��±�EÊÊ7�R2�±
�cÊÊ9��ÂCÊÊ6'±�ý�»Ò¹�CÊÊ<��EÊÊ=����±�´�ÊÊ:'±�FÊÊ�C��±º¯�EÊÊ�R4ê�F4ÊÊ
Ò��EÊÊ�»C���±�CÊÊ<���4��aÊÊg�ÒÒ�]9<�ÊÊ�ê±�CÊÊh»�cÊÊ9�
�2016�³RÊÊ�6�±�ý�Ð±¹bÊÊ��±�EÊÊ�¼C5�±�´C�ÒRÊÊ/:9��dÊÊ��=��±�E�RÊÊ��cÊÊ9��\ÊÊ=�2��C��EÊÊ�»C���±�EÊÊ��49��]9<�ÊÊ�ê±�«�Ò�CÊÊh»
��´CÊÊ�b94ê±Ò�´CÊÊ�C=��±�ZÊÊ:&�³±¹�E�C��ÊÊ
�±�Ï±P��ÊÊ
±�íÒ��dÊÊ9=9���±�dÊÊ6jb�±�HÊÊ<;ê±�EÊÊ
±»P�±�F�P��ÊÊ
±��2018



496
تشرين الثاني  ٢٠٢٣م/ ربيع الثاني ١٤٤٥هـالمجلد العشرون - العدد الثاني

الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

�cÊÊ9��³»¹CÊÊ� �EÊÊ=����±�´�ÊÊ:'±�Ð�cÊÊ�¯ �FÊÊ9jb�Ò��dÊÊ��=��± �²ÒRÊÊ/��d89<�ÊÊ���`ÊÊ��E2=ÊÊ���EÊÊ;=��cÊÊ9��FÊÊ7��Ò
�ÃCÊÊ�2�±�`ÊÊ�b8��ý�³RÊÊ=���EÊÊ�»P��P�CÊÊ���CÊÊ<��cÊÊ�¯�EÊÊ�Ch�C���EÊÊ�»C���±�EÊÊ��49��aÊÊg�ÒÒ�]9<�ÊÊ�ê±�CÊÊh»�cÊÊ9��ÂCÊÊ6'±

�CÊÊ<��]9<�ÊÊ�ê±�^ÊÊ�7�Ò�EÊÊ�»C���±�EÊÊ��4�±�`ÊÊ��PÊÊ=�

�¤EÊÊ=:�R�±Ò�EÊÊ�P=97��±�EÊÊ=����±�´�ÊÊ:'±�½CÊÊ=��D=�CÊÊ
M�õÊÊ
»C:ê±�Ï±P��ÊÊ
±��28��2019��²CÊÊ�¹��EÊÊ
±»¹��
�d�Ò@ÊÊ����õÊÊ
»C:ê±�dÊÊ�Ò�EÊÊ�R4��cÊÊ�¯�EÊÊ
±»P�±�FÊÊ�P���RÊÊ0��ý�EÊÊ9�C4�±�´C�RÊÊ/�±�`ÊÊ��EÊÊ;=��cÊÊ9��EÊÊ=7=�2��EÊÊ
±»¹
�E�P=97��±�E=����±�´�:'±�½C=��D=�CÊÊ
?��EÊÊ
±»P�±�^���d��d��±�´C�RÊÊ/�±�ý��E=7�bÊÊ���±�´�C0��±Ò�Ð���±
�½CÊÊ=��D=�CÊÊ
?��EÊÊ
±»P�±�^ÊÊ���´C�RÊÊ/�±�ý�õÊÊ
»C:ê±�EÊÊ�R4��cÊÊ9��«bÊÊ1�±�«CÊÊ7�¯�cÊÊ�¯�EÊÊ�Ch¯��CÊÊ<��_<�±P��ÊÊ
±�ÓPÊÊ�Ò
�µbÊÊ���±�`ÊÊ:h�NÊÊ�ê±�HÊÊ<;��FÊÊ4��±�dÊÊ��±�EÊÊ
±»P�±�¶»PÊÊ;���CÊÊ<��_<�±P��ÊÊ
±�ÓPÊÊ�Ò�EÊÊ=:�R�±�EÊÊ=����±�´�ÊÊ:'±
�ZÊÊ�±b�� Õ�Ò@ÊÊ���50�`ÊÊ��´CÊÊ�C=��±�«^ÊÊ��í�GÊÊ=��RÊÊ0��ý�EÊÊ9�C4�±�´C�RÊÊ/�±�`ÊÊ��E�RÊÊ���50��EÊÊ
±»P�±�F9:ÊÊ�Ò��EÊÊ=6jb�±
�ÐÒ��´C�RÊÊ/�±�`ÊÊ��RÊÊ��M±�ÃCÊÊ27�±�ÏCÊÊ:��C��FÊÊ=3��EÊÊ��P'±�^gCÊÊ
b�±�Ð�EÊÊ
±»P�±�HÊÊgC���´¼RÊÊ�Ò��E�RÊÊ��^8ÊÊ��³»C:�ÊÊ
±
�cÊÊ9��¹CÊÊ:���±�E�ÊÊ���FÊÊ59�Ò��EÊÊ=����±�´�ÊÊ:�9��XÊÊ=2���±�PÊÊ;��EÊÊ��P'±�^gCÊÊ
b�±�cÊÊ9��PÊÊ:�4��´C�RÊÊ/�±�`ÊÊ��٪ 54
�E�ÊÊ�;��EÊÊ��P'±�^gCÊÊ
b�±�cÊÊ9��PÊÊ:�4��٪ 8�´C�RÊÊ/�±�ÑQÊÊ��`ÊÊ��^ÊÊ�M±�ÃCÊÊ27�±�Ð�õÊÊ��ý�٪ 100�cÊÊ�¯�٪ 75�^gCÊÊ
b�±�ÑQÊÊ�
�CÊÊ<��:��XÊÊ=2���PÊÊ;��EÊÊ=:�R�±�Ð�ÊÊ��±�^gCÊÊ
Ò�cÊÊ9��¹CÊÊ:�����aÊÊ����´C�RÊÊ/�±�_ÊÊ34�� ÛÐ �̄�RÊÊ	¬�cÊÊ;4ð��٪ 25�`ÊÊ��^ÊÊ�

�³RÊÊ=���E�ÊÊ�;��EÊÊ=����±

�dÊÊ�¹»M±�]9<�ÊÊ�:9��dg±RÊÊ/�±�Íb9ÊÊ��±�cÊÊ9��dÊÊ�ÒR�8��±�Ð�ÊÊ��±�RÊÊ���29��2014 ��ûÊÊ
b�Ò�`ÊÊ����EÊÊ
±»¹��
�d�ÒR�8��±�Ð���±�R��c�¯�ËR4��±�E
±»P�±�F�P���ÐC:��E3�C���ý�²C�/�±�E���c9��E=7=�2��E
±»¹�–�´±»C=�9�
�EÊÊ���EÊÊ
±»P�±�ZÊÊ:����^:ÊÊ�Ò��Ð¹»M±��ÐCÊÊ:��EÊÊ3�C���ý�´±»C=ÊÊ�9��dÊÊ�¹»M±�]9<�ÊÊ�:9��dg±RÊÊ/�±�Íb9ÊÊ��±�cÊÊ9�
��E�C��ÊÊ
±��600��ZÊÊ�¼b��í�GÊÊ=���´CÊÊ�b94ê±�cÊÊ9��ÎbÊÊ0'±�ÀRÊÊ5��E�C��ÊÊ
�±�_ÊÊ=:0��í��ÐCÊÊ:��EÊÊ3�C���ý�²C�ÊÊ/�±
�_ÊÊ�R�±�cÊÊ9��aÊÊ�Ò��³»C=ÊÊ�9��dg±RÊÊ/�±�dÊÊ�¹»M±�]9<�ÊÊ�ê±�Íb9ÊÊ
�cÊÊ9��dÊÊ�ÒR�8��±�Ð�ÊÊ����RÊÊ��¹bÊÊ�Ò�HÊÊgC�;�±�´RÊÊ<Ò
�^ÊÊ0��_ÊÊ��´±»C=ÊÊ�9��FÊÊ�R���±�RÊÊ���«±RÊÊ/�±�EÊÊ=9:��dÊÊ;��� ÛÐAÊÊ���FÊÊ�R���±Ò�´�CÊÊ0��±�ÎCÊÊ���ý�EÊÊ=����±�EÊÊ=;��±�RÊÊ�b��`ÊÊ�
�^ÊÊ:4�C���¿CÊÊ(±�ÃCÊÊ27�±Ò�EÊÊ�b8'±��EÊÊ=;4ê±�´CÊÊ<&±�FÊÊjÒÒ��EÊÊ=�ÒR�8��±�´�¹CÊÊ���±�ÎCÊÊ���ý�ZÊÊ�b�ê±�·bÊÊ:2�±�cÊÊ�¯

�FÊÊ�R���±�RÊÊ���Ô»CÊÊ���±�^ÊÊ�C4��±Ò�Î¹CÊÊ���±�Z=�ÊÊ/��� ÕCÊÊ4�

��dÊÊ�¹»M±�²C�ÊÊ/9��dg±RÊÊ/�±�Íb9ÊÊ��±�_ÊÊ�¹�ý�EÊÊ=gC16�±�´±bÊÊ;7�±�´CÊÊ���¯�RÊÊ=�?���30��2011��³RÊÊ�±S���EÊÊ
±»¹���
�²C�ÊÊ/�±�EÊÊ���ÓPÊÊ��dg±RÊÊ/�±�Íb9ÊÊ��±�_ÊÊ�¹�cÊÊ9��EÊÊ=gC16�±�´±bÊÊ;7�±�´CÊÊ���¯�RÊÊ=�?��`ÊÊ��ûÊÊ/8�±�cÊÊ�¯�EÊÊ
±»P�±�FÊÊ�P�
�ÎCÊÊ��¯�³¹CÊÊ�S��aÊÊ�¹@��ÔQÊÊ�±�»ÒPÊÊ�±Ò��²C�ÊÊ/�±�ÓPÊÊ��E=g±RÊÊ/�±�³bÊÊ7�±�dÊÊ�C;��ý�EÊÊ=gC16�±�´±bÊÊ;7�±�RÊÊ=�?��EÊÊ�R4�Ò��dÊÊ�¹»M±
�ý�ÏbÊÊ94�±Ò�²±¹�±�EÊÊ=9��EÊÊ�9��`ÊÊ��³¹RÊÊ6���400��`ÊÊ��E=g±bÊÊ/��EÊÊ;=��»CÊÊ=�	±�í��EÊÊ;=4��Z9ÊÊ
�«±RÊÊ��cÊÊ9��²C�ÊÊ/�±
�HÊÊgC�;��EÊÊ
±»P�±�FÊÊ�R	Ò��´CÊÊ�C=��±�ZÊÊ:&�³±¹�E�C��ÊÊ
�±�F�P��ÊÊ
±Ò�ÔÒCÊÊ���C��µCÊÊ��±Ò�»bÊÊ�Q�±�`ÊÊ��±RÊÊ���±�EÊÊ4�C�
�»bÊÊ�M±�`ÊÊ��RÊÊ=���ý�µCÊÊ��±Ò�»bÊÊ�Q�±�`ÊÊ��^8ÊÊ��dg±RÊÊ/�±�Íb9ÊÊ��±�_ÊÊ�¹�ý�EÊÊ=gC16�±�´±bÊÊ;7�±�´CÊÊ��� �̄RÊÊ=�?��Ð�CÊÊ<:��`ÊÊ�
�õÊÊ17��µCÊÊ��±�Ð�cÊÊ�¯�]ÊÊ�º�¹bÊÊ4�Ò��»bÊÊ�Q�±�DÊÊ���`ÊÊ��cÊÊ9��µCÊÊ��±�DÊÊ���FÊÊ�C��ÓRÊÊ	�´±RÊÊ=�?��ý�`ÊÊ8�Ò��EÊÊ�»C7���FÊÊ�C�
�´PÊÊ:��±Ò�EÊÊ=6jb�±�µbÊÊ���±�`ÊÊ:h�EÊÊ
±»P�±�ûÊÊ;0�Ò��EÊÊ=gC16�±�´±bÊÊ;7�±�´CÊÊ��� �̄³P�CÊÊ/��ý�»bÊÊ�Q�±�`ÊÊ��ÎbÊÊ�� ÕCÊÊ��Ò

���Ï�ÊÊ��±�^gCÊÊ
Ò�»bÊÊ<:��NÊÊ����HÊÊ<;��EÊÊ��C��±�F�P��ÊÊ
±�GÊÊ=���EÊÊ;=4�C��NÊÊ�ê±�HÊÊ<;��cÊÊ9�

�`�P�C/:9��d��<�
�±�Íb9��±�c9���E=gC16�±�MBC�´±b;��ý�Ð���±�R=�?���31��2008��E��C/���E
±»¹��
�cÊÊ9��dÊÊ�b�S69��±�Ð�ÊÊ��±�aÊÊ�R���ÔQÊÊ�±�RÊÊ=�?��±�ÓPÊÊ��cÊÊ9��ËRÊÊ4��±�cÊÊ�¯�EÊÊ
±»P�±�FÊÊ�P���E=�ÊÊ���EÊÊ
±»¹�¤Ð¹»M±�ý



497
تشرين الثاني  ٢٠٢٣م/ ربيع الثاني ١٤٤٥هـالمجلد العشرون - العدد الثاني

الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

�EÊÊ
±»¹�í�PÊÊ�Ò��CÊÊ<;��`ÊÊ94ê±�´CÊÊ�P(±�Ò�Z9ÊÊ�9��«�bÊÊ�C��¼CÊÊ�ñ�ÔQÊÊ�±�d��<�ÊÊ
�±�Íb9ÊÊ��±�CÊÊ<;�Ò��`�P�CÊÊ/ê±�´C�b9ÊÊ

��´±bÊÊ;7�±�ÑQÊÊ<��P�CÊÊ/:��dÊÊ�¹»M±�»bÊÊ<:&±�cÊÊ9���EÊÊ69��ê±�EÊÊ=gC16�±�MBC�´±bÊÊ;��cÊÊ9��GÊÊ���ÔQÊÊ�±�Ð�ÊÊ��±�´±RÊÊ=�?�
�EÊÊ;=���¹±RÊÊ��aÊÊ��cÊÊ�¯�EÊÊ
±»P�±�FÊÊ9jb��PÊÊ�Ò��´CÊÊ�C=��±�ZÊÊ:&� Õ³±¹�E�C��ÊÊ
�±�GÊÊ�C��±�ÏP��ÊÊ
±Ò��¿bÊÊ0(±�aÊÊ�Ò�cÊÊ9�
�cÊÊ�ÒM±�EÊÊ��Rê±��EÊÊ=gC16�±�MBC�´±bÊÊ;��FÊÊ9��±Ò��EÊÊ�ÒC6���´�PÊÊ4ð��EÊÊ=�R4�±�EÊÊ=gC16�±�´±bÊÊ;7�±�ÐÒP�CÊÊ/���EÊÊ
±»P�±
�Z9ÊÊ��±�«±RÊÊ��»±RÊÊ��cÊÊ9�� ÕCÊÊ�b�� Õ±RÊÊ=�?��RÊÊ�@��´CÊÊ����±�Ð�HÊÊgC�;�±�´RÊÊ<�CÊÊ:���EÊÊ4�C�ê±�ÓPÊÊ�Ò�ÀRÊÊ4��±�GÊÊ=��`ÊÊ�
�´±bÊÊ;��ý�´CÊÊ����±”�Ð�õÊÊ���CÊÊ:��“CÊÊ<�«C6�Ò�´CÊÊ��;ê±�³¹bÊÊ��õÊÊ��”�CÊÊ<�M��C Õ=��<�ÊÊ
±� ÕC�b9ÊÊ
�Ñ»CÊÊ���C���´CÊÊ�P(±Ò
�EÊÊ;=4�±�¹±RÊÊ��ÑCÊÊ���±�FÊÊ69��CÊÊ��_ÊÊ��Ð�CÊÊ:���EÊÊ�P(±�Ò�E49ÊÊ��±�_ÊÊ<gC;����ZÊÊ�±¹�ÓbÊÊ��bÊÊ���“ ÕCÊÊjb0	�EÊÊ=gC16�±�MBC
�Z9ÊÊ��±�`ÊÊ��RÊÊ���CÊÊ<;��`ÊÊ94ê±�Z9ÊÊ��±�ÐbÊÊ;�7��`ÊÊò�±bÊÊ�C��EÊÊ;=4�±�EÊÊ=��C��Ð�cÊÊ�¯�EÊÊ�Ch¯�“R4ÊÊ��±”�bÊÊ��´CÊÊ����±�ÑQÊÊ��ý

�CÊÊ<;��`ÊÊ94ê±�RÊÊ=�

الدراسات اTجنبية:
�´C�¹C0��±�»b3;��Ï±P��ÊÊ
C��¤“F�R���±�R���«±RÊÊ/�±�Íb9ÊÊ
”��"ompson & YuanyouYu,�ĆĄĄĉ��ćĆ��EÊÊ
±»¹��
�cÊÊ9���³RÊÊ�C4�±�«±RÊÊ��±�EÊÊ698��EÊÊ�R3��Ï±P��ÊÊ
C��FÊÊ�R���±�RÊÊ���«±RÊÊ/�±�Íb9ÊÊ
�ý�EÊÊ
±»P�±�GÊÊ�����“´�ÊÊ�C4ê±�EÊÊ698�
�E=ÊÊ�=gR�±�^ÊÊ�±b4�±�PÊÊ��bÊÊ��FÊÊ�R���±�RÊÊ���RÊÊ�C�:9��d�b9ÊÊ��±�õÊÊ7=�±�ÏPÊÊ��Ð�cÊÊ�¯�EÊÊ
±»P�±�R=ÊÊ/�Ò��PÊÊ�P���±�aÊÊ�Ò
�Ð?ÊÊ/��\ÊÊ97�C��ÐÒR4ÊÊ/��õ89<�ÊÊ�ê±�Ð�cÊÊ�¯�EÊÊ
±»P�±�FÊÊ9jb�Ò��FÊÊ�R���±�RÊÊ���«±RÊÊ/�±�´�ÊÊ�C4��EÊÊ698��cÊÊ9��RÊÊ�@��dÊÊ��±
�E7�CÊÊ
�²»CÊÊ%�_ÊÊ<�P��ÐC��±º¯��¯��FÊÊ�R���±�RÊÊ���RÊÊ�C�ê±�CÊÊ<�P7��dÊÊ��±�´CÊÊ�P(±Ò�´CÊÊ��;êC��\ÊÊ94�ê±�õÊÊ7=�±�ÏPÊÊ�

�FÊÊ�R���±�RÊÊ���³¹PÊÊ���RÊÊ�C���`ÊÊ��ÌbÊÊ��9�

�C<ÊÊ�6��^ÊÊ4%�Ð�´C�RÊÊ/9��`ÊÊ8ñ�^ÊÊ�Ò�¤EÊÊ�»C���±�EÊÊ��4�C��²CÊÊ���±�RÊÊ=�?�”��Junsong,�ĆĄąć��ćć��EÊÊ
±»¹��
�EÊÊ��4�C� �²CÊÊ���± �EÊÊ=�C8�¯ �·RÊÊ/� �dÊÊ��± �_ÊÊ=�C6ê±Ò �´CÊÊ�R3;9� �_ÊÊ<� �RÊÊ=�b� �cÊÊ�¯ �EÊÊ
±»P�± �FÊÊ�P� �“©RÊÊ�� �EÊÊ�b�R�
�R=ÊÊ/�Ò��CÊÊ�R=�C:��EÊÊ7��DÊÊ�8��Ð�´C�RÊÊ/9��`ÊÊ8ñ�ûÊÊ=�Ò�EÊÊ�»C���±�EÊÊ��4�C��²CÊÊ���±�RÊÊ=�?��ý�GÊÊ���Ò��EÊÊ�»C���±
�ZÊÊ�:���dÊÊ��±�E�RÊÊ/�±�`ÊÊ��RÊÊ���EÊÊ�b�R��CÊÊ<94%�`ÊÊ��³¹PÊÊ��Ò��EÊÊ;=4��E=0�ÊÊ/��ZÊÊ�:���dÊÊ��±�E�RÊÊ/�±�Ð�cÊÊ�¯�HÊÊgC�;�±
�´CÊÊ�»C7�Ò�HÊÊgC�;�±Ò�´±«±RÊÊ��±Ò�EÊÊ=�±P0ê±Ò�EÊÊ=�ºC&±��Ô�²CÊÊ���±�cÊÊ�¯�»CÊÊ7���±�Ô¹@ÊÊ��PÊÊ�Ò��³¹bÊÊ07ê±�E=0�ÊÊ/�C�
�ÐÒ¹PÊÊ���GÊÊ=���E�RÊÊ/9�� ÕC�CÊÊ���
±�^ÊÊ��`ÊÊgC�S�±�^ÊÊ4��cÊÊ�¯��EÊÊ�¹C4�±�´CÊÊ�R3;�±Ò�E4:ÊÊ��±Ò�CÊÊhR�±�`ÊÊ�� Õ�ÊÊ1����»¹CÊÊ0ê±
��CÊÊhR�±�ÏPÊÊ��^ÊÊ�ý�CÊÊ<�gC��Ò��CÊÊ<��P	�³¹bÊÊ�Ò�E�RÊÊ/�±�CÊÊ<��ËRÊÊ0���dÊÊ��±�EÊÊ7�R2�±�cÊÊ9�� Õ«CÊÊ;��²CÊÊ���±�EÊÊ=�C8�¯
�dÊÊ��±�ÌRÊÊ2�±�`ÊÊ�� Õ±¹PÊÊ��EÊÊ
±»P�±�FÊÊ�R��Ò��d�9ÊÊ��±�d<6ÊÊ/�±�GÊÊ�P'±�^ÊÊ���^ÊÊ=:4�±�Íb9ÊÊ
�«bÊÊ
�cÊÊ�¯�Ô¹@ÊÊ��PÊÊ��ÔQÊÊ�±Ò
�ÑCÊÊ%�«�ÊÊ:49��EÊÊ=�C���±�´��P�ÊÊ
�±�SÊÊ�S4��]ÊÊ�º�ý�CÊÊð��²CÊÊ���±�`ÊÊ��CÊÊ<�±»b0��³¹CÊÊ�¼�ý�E�RÊÊ/�±�CÊÊ<��RÊÊ�@��Ð�`ÊÊ8ñ

�EÊÊ�=2�±�E4:ÊÊ��±�«CÊÊ;�Ò�ËC6ÊÊ/�±�^ÊÊj±b��±Ò�EÊÊ�C1ê±�EÊÊ:=7�±�Î�ÊÊ	�`ÊÊ��E�RÊÊ/�±

 .“]9<��ê±�ÓP��«±R/�±�Íb9
�c9��F�R���±�R���Ð���±�R=�?�”��Khandare & Suryawanshi,�ĆĄąĊ��ćĈ��E
±»¹��
�õ89<�ÊÊ�ê±�CÊÊ�±b��ZÊÊ�R��CÊÊò��]9<�ÊÊ�:9��dg±RÊÊ/�±�Íb9ÊÊ��±�cÊÊ9��FÊÊ�R���±�RÊÊ���Ð�ÊÊ��±�RÊÊ=�?��½CÊÊ=��cÊÊ9��EÊÊ
±»P�±�SÊÊ�R�Ò
�õ89<�ÊÊ�ê±�ÓPÊÊ��«±RÊÊ/�±�»±RÊÊ��cÊÊ9��RÊÊ��FÊÊ�R���±�RÊÊ���Ð�ÊÊ��±� ÛÐ�cÊÊ�¯�EÊÊ
±»P�±�FÊÊ09	Ò��«±RÊÊ/�±�´C�b9ÊÊ
Ò��HÊÊ�;ê±�ÑCÊÊ%
�PÊÊ��bÊÊ��FÊÊ�R���±�RÊÊ���Ð�ÊÊ��±�ÐAÊÊ���]ÊÊ�º�ZÊÊ�Ò��«±RÊÊ/�±�»±RÊÊ7��XÊÊ7��õ�=��ÊÊ�ê±�ûÊÊ0��RÊÊ�?��GÊÊ=���ÎPÊÊ�4��PÊÊ��cÊÊ�¯
�ÐÒR�ÊÊ/��ÔQÊÊ�±�õÊÊ��;ê±�õÊÊ�Ò�_ÊÊ<;=��^ÊÊ�C6��±�´C�b�ÊÊ���PÊÊ��aÊÊ�b8��¥õ89<�ÊÊ�:9��«±RÊÊ/�±�»±RÊÊ7��E=ÊÊ�=gR�±�´±¹PÊÊ*±
�RÊÊ���Ð�ÊÊ��±�Ð�cÊÊ�¯�EÊÊ
±»P�±�´»CÊÊ�Ò��«±RÊÊ/�±�»±RÊÊ7��³PÊÊ=�Ò�EÊÊ����aÊÊ��FÊÊ�R���±�RÊÊ���Ð�ÊÊ��±�ÐÒ��_ÊÊ<�C��;��_ÊÊ<;�

�a�b9ÊÊ
�ÎbÊÊ��@ÊÊ�;��±�ý�_ÊÊ<��RÊÊ0;��bÊÊ�Ò��]9<�ÊÊ�ê±�Íb9ÊÊ
�^=8ÊÊ/��ý�_<ÊÊ���FÊÊ�R���±
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الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

�EÊÊ
±»P�±�FÊÊ�P��“�RÊÊ�C���FÊÊ�R���±�RÊÊ���´CÊÊ����±�EÊÊ=9�C��_ÊÊ<6��dÊÊ��R���±�HÊÊ<;�±”��Sung,�ĆĄĄć��ćĉ��EÊÊ
±»¹��
�ËCÊÊ/�����CÊÊ�»b��ý�FÊÊ�R���±�d�P��ÊÊ�ê�EÊÊ=��R���±�´CÊÊ�C=��±�Ï±P��ÊÊ
C��FÊÊ�R���±�RÊÊ���´CÊÊ����±�EÊÊ=9�C��_ÊÊ<��cÊÊ�¯
�`ÊÊ��RÊÊ�C��±�´CÊÊ���¯�EÊÊ=�C4��»¹CÊÊ0��PÊÊ�P$Ò���RÊÊ�C���FÊÊ�R���±�´CÊÊ�����õ89<�ÊÊ�ê±�Ï±P��ÊÊ
��E=ÊÊ�=gR�±�ZÊÊ�±ÒP�±
�`ÊÊ��RÊÊ�C��±�´CÊÊ���¯�Ï±P��ÊÊ
±�±Ò¹±»�õ�=��ÊÊ�ê±�Ð”�EÊÊ
±»P�±�HÊÊgC���´RÊÊ<Ò��dÊÊ����±�ÓbÊÊ�*±Ò�Ð�ÊÊ��±�ÃbÊÊ��GÊÊ=�
�dÊÊgC;��ÎCÊÊ0��±Ò�EÊÊ=9:4�±�²C�ÊÊ
M±Ò�ÎbÊÊ16�±Ò�FÊÊ�b�±�EÊÊ=1ùÒ�EÊÊ�±R�±Ò�EÊÊ=�C:���±�´CÊÊ��4�±�cÊÊ9��ÂCÊÊ6'±�^ÊÊ�
��RÊÊ�C��±�´CÊÊ���¯�EÊÊ=�C4��cÊÊ9��RÊÊ=���RÊÊ=�?��aÊÊ��ÐC��Ð�ÊÊ��±�E�»CÊÊ/��Ób�ÊÊ���Ð�PÊÊ�Ò�PÊÊ�Ò��wHÊÊ�;êC��ÏCÊÊ:���±Ò�ÑCÊÊ%�±

�Õ±RÊÊ=���õ�»CÊÊ/ê±�õ89<�ÊÊ�ê±�¹PÊÊ��ÐbÊÊ8��CÊÊ�P;��Ñ±bÊÊ���Ò�Ð�ÊÊ��±�ÃbÊÊ��`ÊÊ��Ð�ÊÊ����cÊÊ9�� Õ�ÊÊ=16��RÊÊ<3��CÊÊò

الاستفادة من الدراسات السابقة:
��dÊÊ:9��^8ÊÊ/��CÊÊ<�&C4ê�EÊÊ=����±�E98ÊÊ/ê±�F0�ÊÊ��CÊÊ<�?��E7�CÊÊ��±�´CÊÊ
±»P�±�`ÊÊ��EÊÊ=�C'±�EÊÊ
±»P�±�´¹C6�ÊÊ
±
�ûÊÊ�±b<��EÊÊ=:�R�±�EÊÊ=����±�´�ÊÊ:'±�RÊÊ=�?�”�ÊÊÊ��¤Ð±bÊÊ;4�±�PÊÊ�P����E7�CÊÊ��±�´CÊÊ
±»P�±�`ÊÊ��EÊÊ=:94�±�³¹C6�ÊÊ
�±�FÊÊ9�ùÒ
�cÊÊ�¯�ÎbÊÊjb9��CÊÊ<�;=��PÊÊ�P$Ò��EÊÊ
±»P�±�HÊÊ<;��»CÊÊ=�	±�cÊÊ�¯�EÊÊ�Ch¯��“dÊÊ�¹»M±�²C�ÊÊ/9��dg±RÊÊ/�±�Íb9ÊÊ��±�cÊÊ9��ÐbÊÊ6�¬

�EÊÊ��4�±�´±º�EÊÊ=�;�M±Ò�EÊÊ=�R4�±�»¹CÊÊ0ê±

منهجية الدراسة
�cÊÊ9��ÐbÊÊ6�¬�ûÊÊ�±b<��EÊÊ=:�R�±�EÊÊ=����±�´�ÊÊ:'±�RÊÊ=�?��NÊÊ=hb���dÊÊ9=9���±�dÊÊ6jb�±�HÊÊ<;ê±�GÊÊ�C��±�PÊÊ:��±
�EÊÊ;=4�±�¹±RÊÊ��ÓPÊÊ��EÊÊ
±»P�C��E�P<�ÊÊ�ê±�³RÊÊ�C3�±�ûÊÊjÒ�í�º¯��EÊÊ=6jÒ�EÊÊ
±»¹�dÊÊ�Ò��dÊÊ�¹»M±�²C�ÊÊ/9��dg±RÊÊ/�±�Íb9ÊÊ��±

��PÊÊ�»¯�EÊÊ3�C���ý�²C�ÊÊ/�±�EÊÊ���cÊÊ9��EÊÊ=7=�2��EÊÊ
±»¹�¤�36��dÊÊ�Ò��E�P<�ÊÊ�ê±

مجتمع الدراسة والعينة 
��EÊÊ
±»P�±�ZÊÊ:����`ÊÊ��E=g±bÊÊ/��EÊÊ;=��»CÊÊ=�	±�íÒ��PÊÊ�»¯�EÊÊ3�C���ý�²C�ÊÊ/�±�EÊÊ���`ÊÊ��EÊÊ
±»P�±�ZÊÊ:����ÐbÊÊ8�
�ÔÒº�`ÊÊ��õÊÊ:8���cÊÊ9��E�C��ÊÊ
�±�ÀRÊÊ��í��dÊÊgC0��±�HÊÊ�C�R��±�cÊÊ9��^ÊÊ=9��9��EÊÊ'Cj�³¹RÊÊ6���744��CÊÊ�¹P�
�QÊÊ	M±�ÓRÊÊ�Ò��EÊÊ
±»P�±�Ë±PÊÊ��\ÊÊ=7����CÊÊ<�±R7��EÊÊ�«���`ÊÊ��PÊÊ�?��±Ò��EÊÊ
±»P�±�³±¹�ÌPÊÊj�`ÊÊ��\ÊÊ7��9��¿CÊÊ0�	�±
�PÊÊ�?�9���Cronbach Alpha��CÊÊ6��¸CÊÊ��ÒR��dÊÊ9	±P�±�ÌCÊÊ���±�»CÊÊ��	±�«±RÊÊ�¯�íÒ��E�C��ÊÊ
�±�DÊÊ�b0��ý�_ÊÊ<�C3��ð
� ÛÐ¯�GÊÊ=���CÊÊ<�±R76��´CÊÊ���±�´�ÊÊ�C4��¹CÊÊ��¯Ò�E�C��ÊÊ
�±�E9�ÊÊ
�`ÊÊ��EÊÊ;=4�±�¹±RÊÊ��´CÊÊ�C�¯�õÊÊ��dÊÊ9	±P�±�´CÊÊ���±�`ÊÊ�
�ÎÒPÊÊ&±�ý�NÊÊhb��bÊÊ��CÊÊ:���^ÊÊ1��EÊÊ
±»P�±�³±¹�´CÊÊ���ÐC��1�`ÊÊ��FÊÊ�R��±�CÊÊ:9�Ò��1Ò�0�õÊÊ��·Ò±RÊÊ���´CÊÊ���±�^ÊÊ�C4��EÊÊ:=�

��1��_ÊÊ�»
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الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

�E
±»P�±�¹C4��´±R7��Z=:&��C6��¸C��ÒR���´C���±�´��C4��¤�1��ÎÒP&±

E
±»P�±ÎC�ê±d9	±P�±�ÌC�����¸C��ÒR��C6�

�E=����±�´�:'±�R=�?�
�Ðb6�¬�û�±b<��E=:�R�±
�dg±R/�±�Íb9��±�c9�
d�¹»M±�²C�/9�

´C����±�»¹C0��¤ÎC��0.911

E=����±�´�:'±�¤ÎC��0.965
E4�C�ê±�Z�±Ò¹�¤ÎC��0.917
²Q&±�^�±b��¤ÎC��0.833

´C����±�VgC0	�¤ÎC��0.880
Ð���±�S�±b��¤ÎC��0.910
^gC
R�±�Ób����¤ÎC��0.932
E=;6�±�D�±b7�±�¤ÎC��0.939

تعديل المقياس 
�cÊÊ9��EÊÊ=êC4�±�ÐbÊÊ6�¬�ûÊÊ�±b<��EÊÊ=:�R�±�EÊÊ=����±�´�ÊÊ:'±�RÊÊ=�?��½CÊÊ=7��dÊÊ����±�´»C8ÊÊ=��½CÊÊ=7��¹CÊÊ:��±�í

�¤dÊÊ9��CÊÊ:��½CÊÊ=7�±�´CÊÊ�»¹�FÊÊ�C��GÊÊ=���dÊÊ�¹»M±�²C�ÊÊ/9��dg±RÊÊ/�±�Íb9ÊÊ��±

�\�±b��`��R�4���3��P�C���`��R�4���2��\�±b��R=��`��R�4���1

E
±»P�±�½C=7��¤�2��ÎÒP&±

E�»P�±321

E7�±bê±�E�»¹\�±b�P�C��\�±b��R=�

�`ÊÊ��³RÊÊ7��^8ÊÊ��EÊÊ�»C=4ê±�´CÊÊ�±R���±Ò�E=�CÊÊ�'±�´C2ÊÊ
b�ê±�²CÊÊ���í��EÊÊ;=4�±�¹±RÊÊ��´CÊÊ�C�¯�R=ÊÊ�6��´CÊÊ�C5�Ò
��EÊÊ46�R���EÊÊ7�±bê±�EÊÊ�»¹�PÊÊ�P$�^ÊÊ��`ÊÊ��dÊÊ����±�´»C8ÊÊ=��½CÊÊ=7��^ÊÊ�P4��íÒ��ÎCÊÊ��Ò�PÊÊ4 Ù��^8ÊÊ�Ò��E�C��ÊÊ
�±�´±RÊÊ7�

¤EÊÊ=�C��±�EÊÊ�¹C4ê±�\ÊÊ�Ò��EÊÊ16�;���E2ÊÊ
b��

´C�b��ê±�¹P�����E�C����c�¹M±�P'±�–�E�C����c9��±�P'±��§�³R�6�±�Îb�
¤ÑC�¹�ÎÒP&±�\�Ò�d�C�'±�X
b�ê±�_==7���E
±»P�±�´C�b����F��j��a=9�Ò

d�C�'±�X
b�ê±�_==7��½C=7��¤�3��ÎÒP&±

d�C�'±�X
b�±_==7��±�E�»¹
1.67�1E16�;�

2.34�1.68E2
b��

3�2.35E46�R�
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الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

وصف خصائص العينة الديموغرافية 
�ÃbÊÊ;�±�¤FÊÊ;:1�Ò��EÊÊ=�±R�bñP�±�VÊÊgC0(±�DÊÊ���CÊÊ<4�¼b�Ò�EÊÊ
±»P�±�EÊÊ;=��´CÊÊ�C=���CÊÊ Õ6jÒ�«SÊÊ&±�±QÊÊ��NÊÊhb�
�DÊÊ�;�±Ò�´±»±RÊÊ8��±�²CÊÊ���íÒ��^ÊÊ	P�±�Ób�ÊÊ����dÊÊ:=94��±�Ób�ÊÊ�ê±��dÊÊ:94�±�^ÊÊ�@ê±��EÊÊ�R:4�±�EÊÊ�6�±��dÊÊ�C:���±

��4��_ÊÊ�»�ÎÒPÊÊ&±�ý�NÊÊhb��bÊÊ��CÊÊ:��EÊÊ;=4�C��EÊÊ794�ê±�EÊÊ=�±R�bñP�±�VÊÊgC0�9��EÊÊ�b�ê±

E=�±R�bñP�±�´±R=5�ê±�\�Ò�E
±»P�±�E;=4��E�b�ê±�D�;�±Ò�´±»±R8��±�¤�4��ÎÒP&±

R=5�ê±û=;0��±»±R8��±E��;�±

T;&±
R�º44459.7

c��30040.3

R:4�±

25-1847664.0

30-2614419.4

35-31486.5

40-36364.8

R��?� 40405.4

d:=94��±�Ób��ê±

^�?� E�C� E�b�C�11215.1

Ïb9�¹608.1

½b�»b�C8�46061.8

C=9� ´C
±»¹11215.1

^	P�±�Ób���

400-25024438.8

800-40136849.5

R��?� 80113217.7

Ãb:�ê±744� 100

¤d9��C���4��_�»�ÎÒP&±�õ��

��٪ 40.3��F59��E Û�b���E��;���300��µC��±�¹P��ÐC�Ò���٪ 59.7��F59��E Û�b���E��;���444��»b�Q�±�¹P��ÐC�

�26��EÊÊ�R:4�±�EÊÊ�6�±�ÔÒº�_ÊÊ����٪ 64.0��FÊÊ59��PÊÊ�Ò��25�18��EÊÊ�R:4�±�EÊÊ�6�±�ÔÒº�`ÊÊ��õÊÊ9�C49��a�ÊÊ���cÊÊ9��ÐC�
�E�ÊÊ�;���40�36��EÊÊ�R:4�±�_ÊÊ<����`ÊÊò�Õ±RÊÊ=	Ò���٪ 5.4��E�ÊÊ�;���RÊÊ��?��40��EÊÊ�R:4�±�EÊÊ�6�±�CÊÊ������٪ 19.4��E�ÊÊ�;���30

��٪ 4.8��EÊÊ�b��
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الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

��٪ 61.8��a�����F59��G=���½b�»b�C8���d�¹»M±�²C�/�±�E�69��d:=94��±�Ób��ê±�ý�E����c9��F�C�

��٪  49.5��E��;�±�F59��G=���400�250��E�P<��ê±�²C�/9��^	P�±�E=�9��F�C�

نتائج الدراسة
�EÊÊ=êC4�±�ÐbÊÊ6�¬�ûÊÊ�±b<��EÊÊ=:�R�±�EÊÊ=����±�´�ÊÊ:'±�RÊÊ=�?��CÊÊ��¤EÊÊ
±»P9��dÊÊ�=gR�±�Î±@ÊÊ��C��EÊÊ794�ê±�HÊÊgC�;�±

©dÊÊ�¹»M±�²C�ÊÊ/9��dg±RÊÊ/�±�Íb9ÊÊ��±�cÊÊ9�

 “´CÊÊ����±�»¹CÊÊ0�”�ÎbÊÊ��EÊÊ;=4�±�¹±RÊÊ��´CÊÊ�C���EÊÊ�»C=4ê±�´CÊÊ�±R���±Ò�E=�CÊÊ�'±�´C2ÊÊ
b�ê±�¤�5��ÎÒPÊÊ&±
d�CÊÊ�'±�XÊÊ
b�ê±�DÊÊ���EÊÊ��R�

_�R�±E��R�±´±R76�±X
b�ê±
d�C�'±

Ë±R���±
Ô»C=4ê±_==7��± E�»¹

17d:
R�± Ðb6�¬ E�R� Z�b�1.7470.809E2
b��

28Ôb;��± Ðb6�¬ E�R� Rù@�1.5370.750E16�;�

34´�C0��± ´C�R� ´C���¯1.9400.806E2
b��

42 E8�� Z�±b� c9� Ðb6�¬ E�R� ´C���¯
F�R���±

2.1290.801E2
b��

51³P�P&± Ðb6�¬ û�±b� ´C���¯2.3170.765E2
b��

66Ðb6�>� ¿C(± tap ´C���¯1.7790.749E2
b��

75Ðb6�¬ ´C�C
 ´C���¯1.8540.809E2
b��

83E=gC�R<8�± Ðb6�¬ ³S<� ´C���¯2.0370.834E2
b��

�E=�CÊÊ�'±�´C2ÊÊ
b�ê± �FÊÊ�C�Ò��0.97 �´CÊÊ����±�»¹CÊÊ0��PÊÊ4���d�CÊÊ�'±�XÊÊ
b�ê± �Ð ��5��_ÊÊ�» �ÎÒPÊÊ&±�õÊÊ��
�GÊÊ=���E2ÊÊ
b��Ò�EÊÊ16�;��õÊÊ��CÊÊ��´CÊÊ�»P�±�FÊÊ�C�Ò��2.31 ą�ĉć���õÊÊ��CÊÊ��PÊÊ4��±�´±RÊÊ7��`ÊÊ��EÊÊ;=4�±�¹±RÊÊ��´CÊÊ�C��
�Ñ�ÊÊ����2.31��[ÊÊ9��GÊÊ=��“³PÊÊ�P&±�ÐbÊÊ6�¬�ûÊÊ�±b��´CÊÊ���¯”�³RÊÊ7��`ÊÊ��EÊÊ46�R��EÊÊ�»P��d�CÊÊ���XÊÊ
b���cÊÊ9��ÐC�
��E2ÊÊ
b���EÊÊ�»P���2.12��[ÊÊ9�Ò�“FÊÊ�R���±�E8�ÊÊ��ZÊÊ�±b��cÊÊ9��ÐbÊÊ6�¬�E�RÊÊ��´CÊÊ���¯”�³RÊÊ7��`ÊÊ��d�CÊÊ�'±�XÊÊ
b�ê±
�EÊÊ�»P�Ò��1.74��[ÊÊ9��GÊÊ=��“d:ÊÊ
R�±�ÐbÊÊ6�¬�E�RÊÊ��ZÊÊ�b�”�³RÊÊ7��`ÊÊ��d�CÊÊ�'±�XÊÊ
b�ê±�³RÊÊ=	M±�^ÊÊ���EÊÊ��Rê±�ý�^ÊÊ�Ò
�õÊÊ��Ò��EÊÊ16�;��EÊÊ�»P���1.53��[ÊÊ9�Ò�“ÐbÊÊ6�¬�E�RÊÊ/��Ôb;ÊÊ��±�RÊÊù@ê±”�³RÊÊ7��`ÊÊ��d�CÊÊ�'±�XÊÊ
b�ê±�«CÊÊ�Ò��E2ÊÊ
b��

�E=gCÊÊ�ê±�³RÊÊ�6�±�dÊÊ��ÐbÊÊ6�¬�´CÊÊ�����²C�ÊÊ/�±�ÀRÊÊ4��´±RÊÊ���Ð
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الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

 “EÊÊ=����±�´�ÊÊ:'±”�ÎbÊÊ��EÊÊ;=4�±�¹±RÊÊ��´CÊÊ�C���EÊÊ�»C=4ê±�´CÊÊ�±R���±Ò�E=�CÊÊ�'±�´C2ÊÊ
b�ê±�¤�6��ÎÒPÊÊ&±
d�CÊÊ�'±�XÊÊ
b�ê±�DÊÊ���EÊÊ��R�

_�R�±E��R�±´±R76�±�X
b�ê±
d�C�'±

�Ë±R���±
Ô»C=4ê±_==7��±�E�»¹

96
�C<�S<��«±R/��d�S6$�E=����±�Ðb6�¬�´�:�

E69��ê±
2.0750.781E2
b��

107
�«C;����d�S6$�E=����±�Ðb6�¬�´�:�

³P�P&±�C<�C��;�
2.0000.756E2
b��

113
�Îb��´C�b94ð�d�¹ÒS��E=����±�Ðb6�¬�´�:�

³P�P&±�Ðb6�¬�³S<�
2.1880.806E2
b��

122C<�S<��´±S=��c9��S�R��E=����±�Ðb6�¬�´�:�2.2950.814E2
b��

134
�`��ChR�C��d�R4/��E=����±�Ðb6�¬�´�:�

E69��ê±�C<�S<�
2.1660.791E2
b��

145
�c9��C�R=�?��C<��E=����±�Ðb6�¬�´�:��_=:0�

C<�S<�M�dgC;��±
2.1450.795E2
b��

154
�E=����±�Ðb6�¬�´�:��Ðb:1��E=�±P0�

C<�4�C�ê�d�S6$
2.1660.811E2
b��

161
�û�R4�9��E�¹C�»¯�E9=
Ò�E=����±�Ðb6�¬�´�:�

C<�C��;��µP�?�
2.3660.866E46�R�

�E=�CÊÊ�'±�´C2ÊÊ
b�ê±�FÊÊ�C�Ò��0.97�EÊÊ=����±�´�ÊÊ:'±�PÊÊ4���d�CÊÊ�'±�XÊÊ
b�ê±�Ð��6��_ÊÊ�»�ÎÒPÊÊ&±�õÊÊ��
�GÊÊ=���EÊÊ46�R�Ò�E2ÊÊ
b��Ò�õÊÊ��CÊÊ��´CÊÊ�»P�±�FÊÊ�Ò±R�Ò��2.36�2.00��õÊÊ��CÊÊ��PÊÊ4��±�´±RÊÊ7��`ÊÊ��EÊÊ;=4�±�¹±RÊÊ��´CÊÊ�C��
�µPÊÊ�?��ûÊÊ�R4�9��E�¹CÊÊ�»¯�E9=ÊÊ
Ò�EÊÊ=����±�ÐbÊÊ6�¬�´�ÊÊ:�”�³RÊÊ7��`ÊÊ��EÊÊ46�R��EÊÊ�»P��d�CÊÊ���XÊÊ
b���cÊÊ9��ÐC�
�cÊÊ9��SÊÊ�R��EÊÊ=����±�ÐbÊÊ6�¬�´�ÊÊ:�”�³RÊÊ7��`ÊÊ��d�CÊÊ�'±�XÊÊ
b�ê±�_ÊÊ���EÊÊ46�R��EÊÊ�»P���2.36��[ÊÊ9��GÊÊ=��“CÊÊ<�C��;�

�E2ÊÊ
b���EÊÊ�»P���2.29��[ÊÊ9�Ò�“CÊÊ<�S<��´±SÊÊ=�
�E9ÊÊ�9
�«±RÊÊ/��dÊÊ�S6$�EÊÊ=����±�ÐbÊÊ6�¬�´�ÊÊ:�”�³RÊÊ7��`ÊÊ��d�CÊÊ�'±�XÊÊ
b�ê±�³RÊÊ=	M±�^ÊÊ���EÊÊ��Rê±�ý�^ÊÊ�Ò
�ÐbÊÊ6�¬ �´�ÊÊ:�” �³RÊÊ7� �`ÊÊ� �d�CÊÊ�'± �XÊÊ
b�ê± �«CÊÊ�Ò ��E2ÊÊ
b�� �EÊÊ�»P�Ò ��2.07� �[ÊÊ9� �GÊÊ=� �“EÊÊ69��ê± �CÊÊ<�S<�

�E2ÊÊ
b���EÊÊ�»P���2.00��[ÊÊ9�Ò�“³PÊÊ�P&±�CÊÊ<�C��;��«CÊÊ;����dÊÊ�S6$�EÊÊ=����±
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الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

�EÊÊ��R��“EÊÊ4�C�ê±�ZÊÊ�±Ò¹”�ÎbÊÊ��EÊÊ;=4�±�¹±RÊÊ��´CÊÊ�C���EÊÊ�»C=4ê±�´CÊÊ�±R���±Ò�E=�CÊÊ�'±�´C2ÊÊ
b�ê±�¤�7��ÎÒPÊÊ&±
d�CÊÊ�'±�XÊÊ
b�ê±�DÊÊ��

_�R�±E��R�±´±R76�±�X
b�ê±
d�C�'±

�Ë±R���±
Ô»C=4ê±_==7��±�E�»¹

171Ìb��±�ý�Ðb6�¬�`��P�P&±�E�R4�2.22040.77097E2
b��

182F�b9�� Õ±»C0�	±�C�»C4
�c9��ËR4��±2.21510.75480E2
b��

195
�`��C�®±R��^<���´C��;��c9��Îb0'±

Ð¹»M±�¶»C	
2.01080.79857E2
b��

203Ðb6�¬�´C�P�����Îb��»C�	�c9��Îb0'±2.13980.77238E2
b��

214E=9���±Ò�a=�R��±2.10220.76072E2
b��

�´CÊÊ�C���E=�CÊÊ�'±�´C2ÊÊ
b�ê±�FÊÊ�C�Ò��0.97�EÊÊ4�C�ê±�ZÊÊ�±ÒP��d�CÊÊ�'±�XÊÊ
b�ê±�Ð��7��_ÊÊ�»�ÎÒPÊÊ&±�õÊÊ��
�EÊÊ�»P��d�CÊÊ���XÊÊ
b���cÊÊ9��ÐC�Ò��E2ÊÊ
b���´CÊÊ�»P�±�FÊÊ�C�Ò��2.22�2.01��õÊÊ��CÊÊ��PÊÊ4��±�´±RÊÊ7��`ÊÊ��EÊÊ;=4�±�¹±RÊÊ�
�d�CÊÊ�'±�XÊÊ
b�ê±�_ÊÊ���E2ÊÊ
b���EÊÊ�»P���2.22��[ÊÊ9��GÊÊ=��“ÌbÊÊ��±�ý�ÐbÊÊ6�¬�`ÊÊ��PÊÊ�P&±�EÊÊ�R4�”�³RÊÊ7��`ÊÊ��EÊÊ46�R�
�»CÊÊ�	�cÊÊ9��ÎbÊÊ0'±”�CÊÊ���Ò��E2ÊÊ
b���EÊÊ�»P���2.21��[ÊÊ9�Ò�“FÊÊ�b9�� Õ±»CÊÊ0�	±�C�»C4ÊÊ
�cÊÊ9��ËRÊÊ4�9��”�³RÊÊ7��`ÊÊ�
�aÊÊ=�R��±��³RÊÊ=	M±�^ÊÊ���EÊÊ��Rê±�ý� Û̂ ÊÊ�Ò��E2ÊÊ Û
b���EÊÊ�»P���2.13��¤Ñ»PÊÊ�� Ûd�CÊÊ���XÊÊ Û
b�ð�wÐbÊÊ6�¬�´C�P��ÊÊ���ÎbÊÊ�
�^<ÊÊ���´CÊÊ��;��cÊÊ9��ÎbÊÊ0'±��³RÊÊ=	M±�EÊÊ��Rê±�ýÒ��E2ÊÊ Û
b���EÊÊ�»P���2.10��¤Ñ»PÊÊ�� Ûd�CÊÊ���XÊÊ Û
b�ð�wE=9ÊÊ���±Ò

�CÊÊ Õ1��E2ÊÊ
b���EÊÊ�»P�Ò��2.01��¤Ñ»PÊÊ�� Ûd�CÊÊ���XÊÊ Û
b�ð�wÐ¹»M±�¶»CÊÊ	�`ÊÊ��C�®±RÊÊ�

�EÊÊ��R��“²QÊÊ&±�^ÊÊ�±b�”�ÎbÊÊ��EÊÊ;=4�±�¹±RÊÊ��´CÊÊ�C���EÊÊ�»C=4ê±�´CÊÊ�±R���±Ò�E=�CÊÊ�'±�´C2ÊÊ
b�ê±�¤�8��ÎÒPÊÊ&±
d�CÊÊ�'±�XÊÊ
b�ê±�DÊÊ��

_�R�±E��R�±´±R76�± X
b�ê±
d�C�'±

�Ë±R���±
Ô»C=4ê±_==7��±�E�»¹

222²ºC&±�Ð���±�_=:0�2.48390.69146E46�R�
234Ð���±�ÀR��E7�R�2.41400.73199E46�R�
241Ð±b�M±Ò�³»b0�±Ò�´b0�±2.52150.71438E46�R�
253E=�ÒR�8��±�´C������E=;7��±�´C:=:0��±Ò�ÎC8�M±2.41940.75441E46�R�
265©E=êC4�±�Ðb6�¬�E�R/��E=:�R�±�´C����±�ahR4��Cð�]�7��E�»¹�C�2.19350.769E2
b��
276©E=êC4�±�Ðb6�¬�û�±b<��E=:�R�±�´C������]��C��
±�E�»¹�C�1.95700.801E2
b��
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الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

�´CÊÊ�C���E=�CÊÊ�'±�´C2ÊÊ
b�ê±�FÊÊ�C�Ò��0.97�²QÊÊ&±�^ÊÊ�±b��PÊÊ4���d�CÊÊ�'±�XÊÊ
b�ê±�Ð��8��_ÊÊ�»�ÎÒPÊÊ&±�õÊÊ��
�cÊÊ9��ÐC�Ò��EÊÊ46�R�Ò�E2ÊÊ
b���õÊÊ��CÊÊ��´CÊÊ�»P�±�FÊÊ�Ò±R�Ò��2.52�1.95��õÊÊ��CÊÊ��PÊÊ4��±�´±RÊÊ7��`ÊÊ��EÊÊ;=4�±�¹±RÊÊ�
�_ÊÊ���EÊÊ46�R��EÊÊ�»P���2.52��[ÊÊ9��GÊÊ=��“Ð±bÊÊ�M±Ò�³»bÊÊ0�±Ò�´bÊÊ0�±”�³RÊÊ7��`ÊÊ��EÊÊ46�R��EÊÊ�»P��d�CÊÊ���XÊÊ
b��
�³RÊÊ=	M±�^ÊÊ���EÊÊ��Rê±�ý�^ÊÊ�Ò��EÊÊ46�R��EÊÊ�»P���2.48��[ÊÊ9�Ò�“²ºCÊÊ&±�Ð�ÊÊ��±�_ÊÊ=:0�”�³RÊÊ7��`ÊÊ��d�CÊÊ�'±�XÊÊ
b�ê±
�[ÊÊ9��GÊÊ=��“©EÊÊ=êC4�±�ÐbÊÊ6�¬�ûÊÊ�±b<��EÊÊ=:�R�±�´CÊÊ����±�aÊÊhR4��CÊÊð�]ÊÊ�7��EÊÊ�»¹�CÊÊ�”�³RÊÊ7��`ÊÊ��d�CÊÊ�'±�XÊÊ
b�ê±
�E�RÊÊ/��EÊÊ=:�R�±�´CÊÊ������]��C��ÊÊ
±�EÊÊ�»¹�CÊÊ�”�³RÊÊ7��`ÊÊ��d�CÊÊ�'±�XÊÊ
b�ê±�«CÊÊ�Ò��E2ÊÊ
b���EÊÊ�»P�Ò��2.19(

�E2ÊÊ
b���EÊÊ�»P���1.95��[ÊÊ9�Ò�“©EÊÊ=êC4�±�ÐbÊÊ6�¬
 “´CÊÊ����±�VÊÊgC0	”�ÎbÊÊ��EÊÊ;=4�±�¹±RÊÊ��´CÊÊ�C���EÊÊ�»C=4ê±�´CÊÊ�±R���±Ò�E=�CÊÊ�'±�´C2ÊÊ
b�ê±�¤�9��ÎÒPÊÊ&±

d�CÊÊ�'±�XÊÊ
b�ê±�DÊÊ���EÊÊ��R�

_�R�±E��R�±´±R76�±�X
b�ê±
d�C�'±

�Ë±R���±
Ô»C=4ê±_==7��±�E�»¹

282
�c9��R�@��d:�R�±�Ð�����d�bjÒ�E�b<


dg±R/�±�d�b9

2.42930.69770E46�R�

295
�R�@��E�C
�24�»±P��c9��d:�R�±�Ð���±�R�b�

dg±R/�±�d�b9
�c9�
2.26490.69946E2
b��

304
�`��R��MÒ�«C��C:��Ò�d:�R�±�Ð���±�³P�C/�

dg±R/�±�d�b9
�c9��R�@��³R�
2.32430.71680E2
b��

311
�c9��d�b0��E�b<
�d:�R�±�Ð���±�R�b�

C<�C��±�´C�b94�
2.49450.65433E46�R�

323
�¹P���±Ò�Ãb;��C��d:�R�±�Ð���±�û0��
dg±R/�±�d�b9
�c9��R�@��a94���Cò�R:��ê±

2.34410.67375E2
b��

�E=�CÊÊ�'±�´C2ÊÊ
b�ê±�FÊÊ�C�Ò��0.97�´CÊÊ����±�VÊÊgC0	�PÊÊ4���d�CÊÊ�'±�XÊÊ
b�ê±�Ð��9��_ÊÊ�»�ÎÒPÊÊ&±�õÊÊ��
��EÊÊ46�R�Ò�E2ÊÊ
b��Ò�õÊÊ��CÊÊ��´CÊÊ�»P�±�FÊÊ�Ò±R�Ò��2.49�2.26��õÊÊ��CÊÊ��PÊÊ4��±�´±RÊÊ7��`ÊÊ��EÊÊ;=4�±�¹±RÊÊ��´CÊÊ�C��
�´CÊÊ�b94��cÊÊ9��dÊÊ�b0��E�b<ÊÊ
�dÊÊ:�R�±�Ð�ÊÊ��±�RÊÊ�b�”�³RÊÊ7��`ÊÊ��EÊÊ46�R��EÊÊ�»P��d�CÊÊ���XÊÊ
b���cÊÊ9��ÐC��GÊÊ=�
�dÊÊ:�R�±�Ð�ÊÊ����dÊÊ�bjÒ�E�b<ÊÊ
”�³RÊÊ7��`ÊÊ��d�CÊÊ�'±�XÊÊ
b�ê±�_ÊÊ���EÊÊ46�R��EÊÊ�»P���2.49��[ÊÊ9��GÊÊ=��“CÊÊ<�C��±
�`ÊÊ��d�CÊÊ�'±�XÊÊ
b�ê±�³RÊÊ=	M±�^ÊÊ���EÊÊ��Rê±�ý�^ÊÊ�Ò��EÊÊ46�R��EÊÊ�»P���2.42��[ÊÊ9�Ò�“dg±RÊÊ/�±�d�b9ÊÊ
�cÊÊ9��RÊÊ�@�
�EÊÊ�»P�Ò��2.32��[ÊÊ9��GÊÊ=��“dg±RÊÊ/�±�d�b9ÊÊ
�cÊÊ9��RÊÊ�@��³RÊÊ��`ÊÊ��RÊÊ��MÒ�«CÊÊ/��CÊÊ:��Ò�dÊÊ:�R�±�Ð�ÊÊ��±�³P�CÊÊ/�”�³RÊÊ7�
�d�b9ÊÊ
�cÊÊ9� �RÊÊ�@� �E�CÊÊ
�24 �»±PÊÊ� �cÊÊ9� �dÊÊ:�R�± �Ð�ÊÊ��± �RÊÊ�b�” �³RÊÊ7� �`ÊÊ� �d�CÊÊ�'±�XÊÊ
b�ê± �«CÊÊ�Ò ��E2ÊÊ
b��

��E2ÊÊ
b���EÊÊ�»P���2.26��[ÊÊ9�Ò�“dg±RÊÊ/�±
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الحملات اSعلانية الرقمية لهواتف ايفون 
وتأثيرها على السلوك الشرائي للشباب اTردني

�EÊÊ��R��“Ð�ÊÊ��±�SÊÊ�±b�”�ÎbÊÊ��EÊÊ;=4�±�¹±RÊÊ��´CÊÊ�C���EÊÊ�»C=4ê±�´CÊÊ�±R���±Ò�E=�CÊÊ�'±�´C2ÊÊ
b�ê±�¤�10��ÎÒPÊÊ&±
d�C�'±�XÊÊ
b�ê±�DÊÊ��

_�R�±E��R�±´±R76�±�X
b�ê±
d�C�'±

�Ë±R���±
Ô»C=4ê±

 E�»¹
_==7��±

332«±R/�±�c9��d�S6���d:�R�±�Ð���±2.47310.72173E46�R�

344`94ê±�Z��d9j±b��E�b<
�d:�R�±�Ð���±�R�b�2.45700.71341E46�R�

353
�´C�b94��Ðb6�¬�´C��;ê�d:�R�±�Ð���±�ÏP7�

dg±R/�±�d�b9
�õ�$�c9��P�C��
2.46770.68302E46�R�

361
�F�b�±�R=�b�Ò�´C�b94��c9��d�b0��E�b<


E698��±Ò�P<&±Ò
2.54300.66640E46�R�

�E=�CÊÊ�'± �´C2ÊÊ
b�ê± �FÊÊ�C�Ò ��0.97 �Ð�ÊÊ��± �SÊÊ�±b� �PÊÊ4�� �d�CÊÊ�'± �XÊÊ
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!e impact of iPhone Digital Advertising Campaigns on 
!e Purchasing Behavior of Jordanian Youth

Ibrahim F. Al Khasawneh , Faculty of Mass Communication, University of Petra.

Abstract
"e study deals with the role of advertising in increasing the purchasing culture of members of society by explaining the 

advantages of products when the basic idea of   advertising is focused on attracting the attention of the consumer, a#er the rapid 
technological and cognitive transformations that the world witnessed in light of the $#h generation of the Internet and arti$cial 
intelligence, which made a quantum leap in advertising marketing, And it helped spread it globally, as advertising became a 
tool for change and e%ective in&uence on various business operations, because it is one of the means of communication that 
deals with in&uencing the consumer.

"e study aimed to identify the impact of the digital advertising campaigns of the international company iPhone, on 
the purchasing behavior of Jordanian youth, and to know the technical methods of its digital advertising campaigns, and the 
psychological e%ects that it uses to in&uence the purchasing behavior of young people.

"e researcher adopted the descriptive analytical approach to clarify the impact of the company’s digital advertising 
campaigns. It is a descriptive study that used the survey method and the questionnaire as a tool for collecting data and 
information from a random sample of young people in Irbid governorate, which amounted to 744 individuals.

"e results of the study concluded that the most important sources of iPhone advertisements are phone advertisements 
on the Internet, and this indicates that the company keeps pace with global developments, and tries to attract young people 
in its advertisements to introduce its new releases in the market, know its prices, shorten the time and ease of purchasing it 
from abroad before arriving in Jordan. 

"e company that produces iPhone phones is trying to show the most important features of its new phones to promote 
its purchase. And that the attractive design of the advertisement was one of the most attractive factors for young people, as it 
contained sound, image and colors, and provided important information.

"e study recommended the need to take into account the reactions of consumers regarding the advertisement of 
the product to know the obstacles that direct them during the purchase, and to pay attention to the development of digital 
advertisements for iPhone in order to reach di%erent age groups. Emphasis on conducting continuous sequential research 
to $nd out the opinions of di%erent consumers. And the necessity of making a constantly updated questionnaire by iPhone 
phones directed at its customers to $nd out their reactions about the features that the new phones carry and the degree of 
their compatibility with ads.

Keywords: Advertising Campaigns, Purchasing Behavior, In&uence, Youth.
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