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The Potential Effects of Metaverse Technology on the Arab
Media: Media Experts’ Perspective
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Public Relations, Leo College of Technology (formerly Emirates College of
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Technology).

Abstract

The director of formerly Facebook announced in October 2021 a plan to develop
Metaverse technology that combines virtual reality on the Internet, allowing any user to
communicate virtually with people and things far away as if they were standing next to
him/her.The opinions of media specialists about this issue were divided between
supporters and opponents even though this technology needs ten years at least to be mass
distributed, according to experts from the company and its founder. Arab media is not far
from being impacted by this technology, considering the rapid digital transformation.
Therefore, this prospective study determines the expected effects of this technology on
the Arab media, through an opinion survey of 400 experts and media specialists in the
Arab world. According to the findings, most experts anticipate positive effects of new
technology on Arab media and content, media professionals, and media administrations,
as well as negative effects on society and users.

Keywords: Media and Atificial inteligence, Arab Media, Smart media and Arab society,
Atificial inteligence impact.

1- Al Ain News (2021). https://al-ain.com/article/metaverse-zuckerberg-anticipates-end-
facebook. on 15-11-2021.

2- AL Arabia (2021) https://www.alarabiya.net/aswag/companies/2021/10/28.0n 15-11-
2021.

3- Vice Media Group. (2021) https://www.vice.com/ar/article/5dgz8d/. on 28-11-2021.

4- M Landon-Murray, E Mujik, B Nussbaum (2019)Disinformation in contemporary US
foreign policy: Impacts and ethics in an era of fake news, social media, and
artificial  intelligence.  Public Integrity, 2019 - Taylor & Francis
https://www.tandfonline.com/doi/abs/10.1080/0999922.2019.1613832. On 20-11-
2021.

602



5- Zhigin Lu & Inyong Nam. (2021) the Influence of New Media Technology on

Internet Short Video Content Production under Artificial Intelligence Background -
Research Article | Open Access Volume 2021 -Article
https://doi.org/10.1155/2021/8875700. On 16-12-2021.

6- Geo Ming Chen (2021)“the impact of New media on intercultural communication in
global context. (https://www.mepiforum.org/essay/essay-analysis-of-guo-ming-
chens-the-impact-of-new-media-on-intercultural-communication-in-global-context-
2578. On 2-1-2022.

7- A Salman, F Ibrahim, MYH Abdullah, N Mustafa, MH Mahboob. (2011) The impact
of new media on traditional mainstream mass media. The Innovation Journal: The
Public Sector Innovation Journal 16 (3),pp 1-11
https://doi.org/10.1155/2021/8875700. on 3-12-2021.

8- P.Levinson(2013). Digital Media in an International Context. (Spring 2013) -
semesteratsea.org.  http://www.semesteratsea.org/wp-content/uploads/2012/05/A-
Lewis SEMS2500 DigitMedia.pdf. On 6-12-2021.

9- M James.(2007) the impact of new media on public relations: Challenges for terrain,
practice and education (Asia Pacific Public Relations Journal, - researchgate.net.
https://www.researchgate.net/profile/Melanie-James- on 20-11-2021.

10- T Hennig- Thurau, EC Malthouse.(2010) The impact of new media on customer
relationships. On 6-12-2021.

11- J Windler A.R. Dennis, R.M. Fuller, and J.S. Valacich, (2018) Media, Tasks, and
Communication  Processes: A Theory of Media.  Synchronicity,
https://scholarspace.manoa.hawaii.edu/bitstream/10125/49979/paper0092.pdf.  On
3-12-2022.

12-R Muller (2003).” Determinants for external communications of IT project
managers”.(International Journal of project Management,2/(5) pp, 345-354.
www.Google scholar. On 6-12-2021.

-13

(2012 : )
-14

)" : "
(2019

15- Cairo University. Mass. Com. Faculty. on 17-11-2021.
http://masscomm.cu.edu.eg/departme.on.

603



.(2012) .

.(2019) .

.(2019 S ) "

Al Ain News. (2021). https://al-ain.com/article/metaverse-zuckerberg-
anticipates-end-facebook. on 15-11-2021.

Al Arabia (2021). https://www.alarabiya.net/aswag/companies/2021/ 10/28.0n
15-11-2021.

Cairo University, Mass. Com. Faculty, on 17-11-2021.
http://masscomm.cu.edu.eg/departme.on.

Chen, G. M. (2021) The impact of New media on intercultural communication in
global context. https://www.mepiforum.org/essay/essay-analysis-of-guo-
ming-chens-the-impact-of-new-media-on-intercultural-communication-in-
global-context-2578. On 2-1-2022.

Hennig-Thurau, T.and Malthouse, E.C. (2010). The impact of new media on
customer relationships. On 6-12-2021.

James, M . (2007). The impact of new media on public relations: Challenges for
terrain, practice and education, Asia Pacific Public Relations Journal,
researchgate.net. https://www.researchgate.net/profile/Melanie-James- on
20-11-2021.

Landon-Murray, M., Mujik, E.and Nussbaum, B. (2019). Disinformation in
contemporary US foreign policy: Impacts and ethics in an era of fake news,
social media, and artificial intelligence. Public Integrity, 2019 - Taylor &
Francis, https://www.tandfonline.com/doi/abs/10.1080/0999922.20109.
1613832. On 20-11-2021

Levinson, P. (2013). Digital Media in an International Context. (Spring 2013) -
semesteratsea.org. http://www.semesteratsea.org/wp-content/uploads/ 2012
/05/A-Lewis_SEMS2500_DigitMedia.pdf. On 6-12-2021.

604



Lu, Z. and Nam, I. (2021). The Influence of New Media Technology on Internet
Short Video Content Production under Artificial Intelligence Background.
Research Article, Open Access Volume 2021, https://doi.org/10.1155/
2021/8875700. On 16-12-2021.

Muller, R. (2003). Determinants for external communications of IT project
managers”, International Journal of project Management, 2/(5) pp, 345-
354. www.Google scholar. On 6-12-2021.

Salman, A., lbrahim, F., Abdullah, M.Y.H., Mustafa, N. and Mahboob, M.H.
(2011). The impact of new media on traditional mainstream mass media.
The Innovation Journal: The Public Sector Innovation Journal 16 (3),pp 1-
11, https://doi.org/10.1155/2021/8875700. on 3-12-2021.

Vice Media Group. (2021). https://www.vice.com/ar/article/5dgz8d/. on 28-11-
2021.

Windler, J.A. Dennis, R., Fuller, R.M. and Valacich, J.S. (2018). Media, Tasks,
and Communication Processes: A Theory of Media. Synchronicity,
https://scholarspace.manoa.hawaii.edu/bitstream/10125/49979/paper0092.p
df. On 3-12-2022.

605



400= (1
%
69.75 | 279
30.25 121
%100 | 400
20.75 83
19.5 78
115 46
9.75 39
8 32
7 28
5.5 22
4 16
4 16
3.75 15
3.25 13
3 12
%100 | 400
45.5 182
29.5 118
17.75 71 15 - 10
33 132 20 -15
49.25 197 20
%100 | 400

606



400= (2 )
% % %
45 18 [ 20.25| 81 |76.75| 307 A
16.75| 67 | 34.25| 137 | 49 [196 .2
12.5 | 50 |28.25| 113 [59.25| 237 .3
6 24 | 115 | 46 | 825|330 A4
17 68 | 3.75 | 15 |79.25| 317 .5
45 18 | 145 | 58 81 | 324 .6
8.25 | 33 8.5 34 |83.25| 333 T
20.25| 81 3.5 14 [76.25/305 .8
29.25(117| 115 | 46 |59.25| 237 .9
20.75| 83 | 3.75 | 15 | 75.5(302 10
-3
(400=)(3 )
% % %

A

6.5 26 | 145 | 58 79 316
.2

195 | 12 2 8 95 380
3

235 | 94 35 |14 65 260
A4

11 44 | 5.75 | 23| 80.75 | 323
5

6.5 26 | 20.5 | 82 73 292
42.25] 26 | 225 | 90 71 284 .6

607




% % %
3 | 12 |10.75] 43| 86.25 | 345 7
15 | 6 | 16 | 64| 825 | 330 .8
45 | 18| 20 |80| 73 | 292 9
68.25| 273 | 17.75| 71| 14 | 56 .10
11
205 | 82 | 55 | 22| 74 | 296
12
27 | 108 |13.25| 53 | 59.75 | 239
-4
(400=) (4 )
% % %
185 | 74 | 30.25| 121 |51.25 | 205
7 | 28| 265|106] 28 |112
105 | 42 | 285 | 114| 61 | 244
355 | 142] 34 |136] 28 | 112
105 | 42 | 12.75| 51 | 76.75 | 307
19 | 76 |44.75| 179 36.25 | 145
225 | 90 | 30.75| 123 46.75 | 187
85 | 34 |24.75| 99 | 66.75 | 267
11 | 44 |12.25| 49 | 76.75 | 307

608




%

%

%

65 | 26 | 24 | 96 |67.25| 269
11 | 44 |16.75| 67 | 52.25| 209
85 | 34| 265 |106| 65 | 260
18.75| 75 | 14.25| 57 | 67 | 268
3 12 | 185 | 74 | 78,5 | 314
17 | 68 | 225 | 90 | 60.5 | 242
21 | 84 | 22.75| 91 |56.25| 225
6.5 | 26 | 36,5 | 146| 57 | 228
25 |1 10| 65 | 26| 91 | 364
21.25| 34 | 145 | 58 | 77 | 308
-5
(400=") (5 )
% % %
A
16 | 64 | 19.75| 79 | 79.25| 317
2
10 | 40 | 23.75| 95 | 81.25| 325
3
12 | 48 18 72 85 | 340




% % %
18 72 | 30.25 | 121 | 66.75 | 267 A4
5
20 80 38 152 | 57 228
6
55 | 220 24 96 36 144
205 | 82 44 176 | 50.5 | 202 7
2 8 20 80 93 372 .8
9
1.5 6 2.5 10 96 384
10
3.5 14 18 72 | 785 | 314
A1
55 | 22 | 18.25| 73 | 76.25| 305
-6
(400=) 6
% % %
45 18 | 10.5| 42 85 | 340
45 18 | 8.75| 35 | 86.75| 347
33.25|133| 33 [ 132 33.75| 135
85 | 34| 45| 18 87 | 348




%

%

%

105 | 42 | 14.75| 59 | 74.75| 299 A
10.75| 43 | 28,5 | 114 | 60.75| 243 .2
3
15.25| 61 | 34.5 | 138 | 50.25| 201
4
8.5 34 | 225 | 90 69 | 276
.5
45 18 | 26.75| 107 | 68.75| 275
5.5 22 | 225 | 90 72 | 288 .6
T
45 18 | 28.25| 113 | 42.25| 169
.8
8.5 34 | 285|114 | 63 | 252
.9
34.5 | 138 26.75| 107 | 38.75| 155
.10
16.5 | 66 |44.75| 179 | 38.75| 155
A1
8.5 34 | 245 | 98 67 | 268
12
2.5 10 8.5 34 89 | 356
7
(400=) 8
%
33.5 134
60.5 242
6 24
100% 400

611




(400=) 9

%

%

%

12.5

50

30.75

123

56.75

227

22.75

91

48.75

195

28.5

114

2.5

10

36.5

146

61

244

30.75

123

37.25

149

32

128

16.25

65

32.75

131

51

204

12

28

90

360

26.5

106

45.25

181

30.75

123

6.5

26

22.5

90

76

304

6.5

26

14.5

58

79

316

20.5

82

20.75

83

58.75

235

50.75

203

29

116

20.25

81

4.5

18

22.75

91

72.75

291

8.5

34

21

84

95.5

382

18.5

74

28.75

115

52.75

211




(400= ) 10

%

%

%

26 | 104|32|128| 42| 168
6 | 24| 4| 16 | 90| 360
8 | 32|20 80 | 72| 288
6 | 24| 6| 24 | 88| 352
6 | 24| 6| 24 |88| 352
6 | 24| 6| 24 |88| 352
6 | 24 |10| 40 | 84| 336
2 8 | 8] 32 |90]| 360

613



