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Factors influencing the length of stay in Jordan: tourists
perspective

Akram Atef Rawashdeh, Tourism and Travel Department, Yarmouk
University, Irbid.

Abstract

The study aims to reveal factors affecting the length of stay of tourists in Jordan. It
examines the impact of certain variables on the length of stay, including: the
characteristics of tourist movement to Jordan, the socio-economic variables of tourists
and the number of their previous visits to Jordan and their purpose. A questionnaire was
designed and distributed to a sample of 274 individual tourists because of their
independency in determining the length of their stay. The sample was chosen randomly
from visitors of many sites in Jordan. The study based on statistical regression analysis
(Linear Regression). As a result, it became evident that the length of stay of tourists in
Jordan is very short (less than five nights). It demonstrated that there is a statistical
significance according to a number of variables including: gender, nationality, number of
previous visits, type of accommodation and its classification, purpose of visit and
tourists’ expenditure. It revealed that there was high satisfaction from the tourist point of
view concerning security, stability, tourist restaurants and the tour guidance in Jordan.
The study recommended the need for promoting Jordan as a one destination per se for its
safety and security, on the other hand, a special attention should be give to diversify of
tourist product in Jordan by focusing on event tourism.

Keywords: Jordan, length of stay, demand, tourist, tourism.
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(1)

Questionnaire number (do not fill it please)................... Date.......coovvvviiiiiiins
Dear visitor:

Good morning/ afternoon, we are pleased that you decided to visit Jordan. This
questionnaire aims to determine the factors affect the length of stay in Jordan. So please
fill this questionnaire carefully in order to accomplish good results.

With all my regards

1. Gender: (please tick one) [ ] male [ ] female
2. Marital status [ ] single [ ] married
3. Nationality [ JUSA [ ] British [ ] Canadian
[ | Germany [ ] France [ ] Australia
[ ] Spain [ ] Russia [ ] Italy
[ ] Netherlands [ ] Switzerland [ ]Sweden
[ ] Belgium [ ] New Zealand [ ] Austria
[ ] other (please Mention it)............covviveenienireenenninnnnnnn.
4. Age: (please tick one)
[ ] less than 20 [ 120-29 [ 130-39
[ 140-49 [ 150-59 [ ] 60 and more
S. Level of education: [ ] High school [ ]
Bachelor
[ ] Master degree [ 1 PHD degree
6. Monthly income [ ] less than 500 § [ 1500-1000%
[ 11001-15008 [ 11501-20008
[ ] more than 20008
7. For what purpose you are coming to Jordan (please tick the main motivation)
[ ] Visiting archeological sites [ ] visiting friends and relatives
[ ] Eco-tourism
[ ] health [ ] Religious tourism
[ ] conference
[ ] Adventure [ ] study
[ ] Other (please specify it

8. How many time did you visit Jordan before? (Please tick one)
[ ] None [ ] Once [ ] Twice | ] Three times and more
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9. How did vyou know about Jordan? (Tick any of the following options)

[ ] The Internet [ ] Friends and relatives [ ] Media
[ ] Books and guides [ ] Travel agency/ Tour operator

[ ] Fairs and/ or exhibitions

[ ] other (please specify it).......c.vvvvviiiiiiiiiiiiii i, )

10. How many nights you will spend in Jordan. Please write the number .............

11. Labor status
[ | government sector [ ] private sector [ | pensioners
[ ] students [ ] other professions .........................

12. How many children do you have with you in this trip?

[ ] None [ 11— 2 children
[ 13— 5 children [ ] over five children
13. Accommodation
[ ] unclassified [ ]1-2starshotel [ ] 3 stars hotel
[ 14 -5 stars hotel [ ] apartment or villa
14. Type of board
[ ] room only [ ] bed and breakfast [ ] half-board
[ ] full board
15. This trip generally is a:
[ ] first trip in this year [ ] second trip in this year
[ ] third trip in this year [ ] forth trip in this year
16. How much will you spend during this trip?
[ ] less than 500 $ [ 15001000 $ [ 11001 -1500 $
[ 11501 -2000% [ 12001 —3000 $ [ 13001 —4000 $
[ ] over 4000 $
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17. What motivated you to come to Jordan among the following items? (Please
circle the suitable number).

NOT AT ALL IMPORTANT....cccciietiiiiincennnenns VERY | ITEMS
MUCH IMPORTANT

5 4 3 2 1 Climate

5 4 3 2 1 Nature

5 4 3 2 1 Historical site

5 4 3 2 1 Sports

5 4 3 2 1 Mineral

water

5 4 3 2 1 Dead sea

5 4 3 2 1 Petra

5 4 3 2 1 Cities

5 4 3 2 1 Heritage

5 4 3 2 1 Religious site

5 4 3 2 1 Price

5 4 3 2 1 Museums

5 4 3 2 1 Security

18. How did you book your trip?
[ ] self organized [ ] travel agency
[ ] friends and relatives [ ] other ()

19. Below are listed some elements and services that you might consider when you
chose Jordan as a destination. (Please tick the suitable number carefully)

NOT IMPORTENT.................. VERY ITEMS
IMPORTENT
5 4 3 2 1 1. Safety and security
5 4 3 2 1 2. Accessibility to the tourist
sites
5 4 3 2 1 3. Overall cleanliness of the
tourist site
5 4 3 2 1 4. Nature
5 4 3 2 1 5. Climate
5 4 3 2 1 6. diversity of cultural/ historical
attraction (architecture,
tradition, and customs....etc)
5 4 3 2 1 7. Quality of accommodation
5 4 3 2 1 8. Friendliness of the local
people
5 4 3 2 1 9. Quality of local transportation
5 4 3 2 1 10. Local cuisine
5 4 3 2 1 11. Possibility for shopping

705



5 4 3 2 1 12. Nightlife and entertainment

5 4 3 2 1 13.  Availability of sports
facilities and recreation
activities

5 4 3 2 1 14. Thermal spa

5 4 3 2 1 15. The Local guide (his
information, language.....)

5 4 3 2 1 16. Prices

5 4 3 2 1 17. Restaurants

5 4 3 2 1 18. Procedures at airport

5 4 3 2 1 19. Museums
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